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OUR broadcasting needs for ’42
have been anticipated by Gen-
eral Electric.

You’ll find that our recent contribu-
tions to FM’s progress have removed
many of the hurdles from your path
to FM. There is no finer, nor more
complete, line of FM equipment
available today. Our complete serv-
ice extends from equipping your
station to helping you build an FM
audience.

From our complete line of transmit-
ting tubes—pace-setters for more than
29 years—you’ll find the right tubes to
meet your requirements in standard

broadcasting, international service,
frequency-modulation, or television.

When you sign your next tube order
specify General Electric tubes—
proved in the laboratory, checked at
our own broadcast stations, and
verified by a long list of satisfied
users throughout the radio industry.
Ask our nearby representative for
your copy of Bulletin GEA-3315C.

Only G.E. Builds the Complete FM System
—Station Equipment and Home Receivers

GENERAL @@ ELECTRIC

ANWW . ame
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N THE TEN SECONDS it takes you to

dial a phone number, you can be taking a
really big step towards increasing your radio-
advertising results !

For your nearest NBC Spot Sales Office can
quickly show you how to reach the “Golden
Zones” of Amecrica more cffectively, more eco-
through NBC Key Stations in

11 vital markets: stations that dominate those

nomically . . .

markets. Stations that have proved for many
years their ability to dcliver sales-messages
into homes where sales-potentials are highest
and sales-tesistances lowest. For they offer
you hand-pieked audiences—NBC audiences
— audiences with money to spend and the
willingness to spend it!

Don’t wait another minute . . . reach for that
telephone now! We'll be glad to prove our

claims!

Tnps for Spof ot tind. locql“ﬁqfo’ldveﬂism‘

. . SPRINGRELD |
: Pmu\oelm_r?‘
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This, The Fifth Edition of
Radio Annual Is Dedicated To

RADIO IN
THE DRIVE
TO VICTORY

—let us be thankful that this great,
dynamic, compelling and far reach-
ing force for understanding, protec-
tion and morale is in the hands of the
most experienced, competent and
resourceful radio executives, tech-
nicians and workers in the world.

|

PUBLISHER
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|
TRANSAMERICAN

Expresses its sincere appreciation for the con-
fidence of the following advertising agencies
by whom we were employed during 1941:

Aubrey, Moore & Wallace....... ... The Williamson Candy Co.
N.W. Ayer& Son.................. Frank H. Fleer & Co.
Benton & Bowles, Inc................ General Foods Corp.

Bermingham, Castleman & Pierce, Inc.. . Roma Wine Co., Inc.
{General Mills Corp.

Blackett-Sample-Hummert, Inc. ...... |Procter & Gamble Co.
Compton Advertising Agency......... Procter & Gamble Co.

Geyer, Cornell & Newell, Inc..... . ... Nash-Kelvinator Corp.
Hutchins Advertising Co., Inc......... Philco Radio & Television Corp.

{Andrew Jergens Co.
{P. Lorillard Company

Mitchell-Faust Advertising Co........ Peter Hand Brewing Co.

{The Quaker QOats Co.
{Hyde Park B:eweries

Lennen & Mitchell, Inc........... ...

Ruthrauff & Ryan, Inc............ ...

Stewart, Hanford & Casler, Inc.... ... P. W. Minor & Son, Inc. '
J. Walter Thompson Company........ gi’éﬁiﬁ’&ﬁ:’:m! Cé-olr_;l.)by

Ward Wheelock Company, Inc........ Campbell Soup Company |
Young & Rubicam, Inc............... General Foods Corp. '

Transamerican programs will continue to
maintain Transamerican’s position of
leadership in the field of radio production.
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Presented by

| GENERAL FOODS CORP.

“SThe Kale Smith Hour'’

for Grape-Nuts and Grape-Nuts Flakes

CBS ¢ FRIDAY °® 8 to 8:55P.M.. EW.T.
WEST COAST: 12 MIDNIGHT TO 1255 A. M., EW.T.

K ate Smith Speahs’

For Swans-Down, Calumet, and Diamond Crystal Shaker Salt
12 Noon to 12:15 P. M., EEW.T. Monday thru Friday

*
TED COLLINS

PRODUCER-DIRECTOR
*
“Thanks for Listenin'"
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Facsimile Stations and Regulations 811-912
High Frequency (FM) Stations and Regu-

Iations ........................ 914-922
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National Defense Requlations.......... 202
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Non-Commercial Stations, Regulations. 970

Personnel .......................... 184
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Lawrence Fly .................... 35
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Stations Listing (see Stations).......... 321
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“The MAKE BELIEVE BALLROOM”—T7th YEAR

MARTIN BLOCK

ON THE AIR THREE AND
ONE-HALF HOURS DAILY
SELLING FOR 21
SATISFIED SPONSORS...
THANKS TO YOU, YOU,
AND ESPECIALLY YOU!

7th YEAR —"The MAKE BELIEVE BALLROOM"
_— e ——
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PRESS ASSOCIATION, INC.

50 ROCKEFELLER PLAZA, NEW YORK, N.Y.
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.SEQAC GIVES Over 830 licensed radio s?éiidné”?

Diversified American Music for every type of program
svery hour of the day - 200 different types of music =
128 publishers.

.

SESAC GIVES Advertising Agencies -

Freedom from “clearance" headaches. (Practically all
stations and networks are licensed to use SESAC music
on live talent — recorded — and transcribed shows.)

(Your client will also like the 2¢ recording fee)

SESAC GIVES Transcription Companies - :

: : ;; An unlimited storehouse of music — complete cooperation
e and the 2¢ recording fee on commercial and library

PoEER transoriptions,

SESAC GIVES The Broadcasting Industry :

255tk o

8&6@:‘0%»»»,« 5

-»ws&wz@.e»'n.

A firm pledge to continue — its 10 year policy of close
cooperation with broadeasters — to maintain and insure
an unlimited supply of good music — reasonable rates =
effective competition — the only station relations

staff in the field with actual broadcasting experience,

CLAUDE C. J. CULMER EMILE J. GOUGH
GUS HAGENAH BURT SQUIRE

D

i e

sEsac | 0§

 kBEST MUSIC IN AMERICA

B

WE e

115 Wast 42nd Street  \' 1_; New York

e o

A “."" L - . Y o
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R

LANSING

wnn /A}

3\ PORT HURON, MIC

BATTLE CREEK

Key station of Michigan Radio Network

wxvz

DETROIT Blue Network

5000 watts pay TiME 5000 wATTS NIGHT TIME
National Sales Representative: PAUL H. RAYMER CO.
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Sincerely,
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PARAMOUNT
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Fried {ﬂ Bdﬁm o st
C at of sole, fartar sa uyle, o slaw

Tied sealla.. o tartar gagee oo Slaw ‘ ! ‘ :
Freab Z t bmﬁhon gaja ................................... T3
Whole g;mmz.._, and scaﬂ :ﬂl  Suee’E iy 29 Sautg 5

Is Your News Diet
Balanced?

N THIS MOST CRUCIAL of all years, you can’t
escape the public demand for news . .. more news

. and fresher news,
But what a programming problem it is! What a

job to keep most of your news periods from sounding
repetitious, stale, deadly dull . . . the same dish merely

“warmed over.”

és*: In each 24 hours, there’s only so much news—but
°  many news periods. Successful programming there-
y p prog g

QEFQaaq

g‘;ﬁ fore demands a supply of ready-prepared copy that
Half has variety, spontaneity, sparkle!

B

G:fﬁi That's next to impossible when all the copy comes
Vea] from a single source . . . when the same writers rehash
SChic' it all day long for both you and your competitor.
teak

Broﬂe Just as leading newspapers rely on more than one

news service to get better balance, variety and read-
ability, so are many leading stations with heavy news
schedules supplementing their present wire service
with Transradio.
Frencb

There's no re-processing to take the “vitamins’ out

f“henne of Transradio copy. Alone among the wire services
& oo Transradio prepares its copy dérectly for the mike . . .
concentrates on material that has listenability rather

- Comeq than mere readability.
For a better-balanced news diet on your station, ask

5’!“-‘“‘ om|
: F’l;gﬁl:n] about Transradio’s new rates today.
¢ ,‘7,'°n’gue b ‘
WO ey ) — . :
e TransraDIO Press SErviceINc. |
Salam; 25
ineeg & 521 FIFTH AVENUE, NEW YORK, N. Y.
arge p
% : ** #Pple sauce gg  Froed potatoes -
»;V: ‘:’3}1 Rarebiy ‘} RAREBIT nch Paﬂcakes
® or Golden Buci 55 Lomy 1a
R 17798 S so scog and Rﬂl’eb”
20 ‘
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FOR YOUR CONVENIENCE

ASCAP maintains direct branch
offices, with permanent skilled person-

nel, ready at all times to service our

clients, in the following cities:

ciTY RFPRESENTATIVE

Atlanta ... ... ... I. T. Cohen
Arizona ... ... ................. Hollywood .. ... ... ... .. ... .......... R. J. Powers
Arkansas .. ... Dallas ... ... ... ... .. .. ... ... . . ... P. O. Alexander
California (Northern) .......... San Francisco ............ ... ... ..... H. A. Levinson
California (Southern) ........... Hollywood . ........... ... ..... ..... R. J. Powers
Colorado ...................... Denver . ......... ... ... . ... H. O. Bergkamp
Connecticut New York City ... ... ........... ... .. F. C. Erdman
Delaware Philadelphia .. ... ... .. ... ... ... . ... .. H. A. Brown
Dist. of Columbia Baltimore . ......... ... .. ... ... ... .. A. L. Rothkranz
Georgia .. .. ............ ... Atlanta ... ... ... ... ... L I. T. Cohen
Idaho .................. ... ... Portland .. ... . ... ... ... .. ... ... .. .. H. Kenin
Hlinois (Northern) .. ... ... . . Chicago .. . ... ... ... .. ... ... ... ... R. W. Rome
Ilinois (Sauthern) .............. St. Lowis . ...... ... ...l F. H. Hemby
Indiana (Northern) .. ... .. ... .. Chicago ... ... ... .. ... ... ... ... R. W. Rome
Indiana (Southern) ........... .. Cincinnati .. ... ... .............. ...S. Feldman
lowa ... ... ... Des Moines . ... ... ... .. ...... ... .. J. C. Wooden
Kansas ....... ... .. .. .......... Chicago ..... ... ... ... .. . .. ... . ... R. W. Rome
Kentueky . .................... Chicago . ...... ... . ... ... ... R. W. Rome
Louisiana . ........ ... ........ New Orleans S. Shepard
Maine .. ... ... ... Boston S. Berkett
Maryland .. .. ... Baltimore A. L. Rothkranz
Massachusetts Boston ... .S, Berkett
Michigan ... ... ... . ... .. ... ... Detroit .. ..... ... ... ... Grosner & Burak
Minnesota . ........ ... .. .. ... . Minneapolis .. .. ............. ... ... D. M. Ewing
Mississippi ... . ... .. ... ... ... New Orleans .. ................. ... .S. Shepard
Missouri .. ... ... .. L. St. Louis . ............... ... ... ..., F. H. Hemby
Montana . ... ... ... ... .. Portland ... ... ... ... ..., ... .. ... H. Kenin
Nevada ................. ... ... San Francisco .. ... ... ... L H. A. Levinson
New Hampshire ........ ... ... ... Boston . ... ... ... ... o oaoe L S. Berkett
New Jersey (Narthern) .. .. ... . . . Newark .. ...... ... ... .. ......... .. ..A. Kane
New Jersey (Southern) ... .. .. . .. Philadelphia ... ... ... ... .. .. ... ... H. A, Brawn
New Mexico ................... Denver ........ ... ... ... ... H. Q. Bergkamp
New York ..................... New York City .............. ... ... .. ASCAP
New York ......... ... ........ . Rachester .. ... ... .............. ..... L. B. Schlums
North Carolina Atlanta . ... ... .. ... ... .. 0 L. I. T. Cohen
North Dakota Minneapolis ... ... ... ... . ... ... ... .. D. M. Ewing
Ohio (Northern) .. ... ... .. .. .. Cleveland . ........................ .. E. A. Sherwood
Ohio (Southern) ..... ... ... .. . . Cincinnati .. ... ... ... ... .. ..., ... ... S. Feldman
Oklahoma . ...... ... ... ... .. . . Dallas ................. . ..... ..... P. O. Alexander
Oregon ...... .......... . . ..... Portland . ...... ... ... .. ..... ... H. Kenin
Pennsylvania (Eastern) ... ... .. . Philadelphia ... ... .. ... ....... ..... H. A. Brown
Pennsylvania (Western) . ... ... .. Pittsburgh . . ... ... ... ... .. ... W. J. O'Brien
Rhode Island ... ... ... ... .. .. .. Boston . ............. .. ... .. .. ... .. S. Berkett
South Carolina ..... ... ... ... ... Aflanta .. ... .. ... . ... .. .0 L. I. T. Cohen
South Dakota .. ......... .. ..... Minneapolis ... ............ .. .. ... .. D. M. Ewing
Ternessee ..................... Atlanta .. ... ... . o o oo o I. T. Cohen
Texas . ............. ... ....... Dallas ........................ ... .P, O. Alexander
Utah .. ... . ... ... ... ... ... Denver .. ... .. ... ... ... ... ... .....H, 0. Bergkamp
Yermont ... ... ... ... . ... ... .. Boston .. ... ..... ... ... S. Berkett
Virginia . ... ... . Atlanta . ... ... ... ... ... I. T. Cohen
Washington ... ... ... ... . ... .. Portland .. ... ... . ... ... ... ... ..., H. Kenin
West Virginia . ... .. ... ... .. ... . Atlanta .. . ... ... ... oo I. T. Cohen
Wisconsin .. ... ... ... ... ... Chicago .. ........... .. ... .. .. ... R. W. Rome
Wyoming .. .................... DEnVer . ..o s H. 0. Bergkamp

ASCAP clients will be promptly and cheerfully serviced by mail. telegraph or telephone.
at any time., and on any matter relaling to use of the largest repertoire of copyrighted music
in this couniry. by the above offices, or by our General Office in New York City.

./-/)me'f.'(an ‘.S)or:'efy of (-)omf;o‘wr,i.
Ph J/juf/:m-_i cnu{ /:)uéff.-léer_i,

COiumbus 5-7464 30 Rockefeller Plaza, New York City
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Here's a
“million dollar” reason
for using KPO
throughout 1942

Y

And the “million dollar reason” is KPO’s new million dollar
home. Hundreds of advertisers—both local and national—are
going to profit more than ever because of the INCREASED
SELLING POWER KPO will deliver in 1942, and years to come.
FFor KPO’s new home is much more than a new building to
house new studios and technical facilities . . . it will be the
center of San Francisco’s ever-increasing interest and responsive-

ness to the type of “big-time” radio which NBC brings the public

regularly.

1. Thousands toured the unfin-
ished Dhuilding. Hundreds of
thousands more have listened to
and  watched “building  broad-
casts™ . . . seen huilding pictures
in newsreels. magazines, and
newspapers. Smart advertisers
arc getting on KPO now . . .,
to “ride in”’ on this great bhar-
rage of publicity . . . to become
a part of the great show which
will open the new building in
March.

2. The hest evidence of a sta
tion’s popularity, and its sales
producing power is the manifes:
interest of local husiness firms
in broadeast advertising. With-
out question, KPO is maost
highly regarded. its personnel
hest known to San TFrancisco
husiness  and  civic leaders.
AND . . . NBC’s loeal sales
in San Franciseco are currently :
80% ahead of last year. ‘

3. NBC /eads in the develop-
ment of San Francisco radio
talent.  Weekly auditions are
held.  Promising new talent is
put on the air to develop sea-
soned, salable personalities, and
salable shows. Local advertisers
are aware of the sales pulling:
power of this local talent. Nine-
teen local advertisers are cur-
rently using live talent shows
on KPO.

4. Dollar-for-dollar, KPQ of-
fers you the Dhest advertising
huy in San Francisco for 1942

. as well as in the years to
come. Every day KPO is mak-
ing firmer its already estah-
lished lead in listener-popularity.
(ireater popularity means great-
er andiences. Greater aundi-
cneces mean greater sales. And
that, after all, is the proof of
the pudding!

KP

50,000 WATTS

SAN FRANCISCO

680 KILOCYCLES
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347 INDEX 1347

A C Edwards, Joan ......... 771
Edwards, Ralph ........ 56
Abbott, Bud ............ 66 CFRB ..o, 658 Eliot. Bruce ............ 796
Adams & Adams....... 734 CRCL ... 659 Elliott, Larry .......... 804
Advertiser, The......... 144 CKLW ............ 447 & 659 Emery, Bob ........... 754
Advertising Age........ 134 Cafe Society Uptown &
Advertising Agency Ra- Downtown .......... 761
dio Script Library..... 706 Canadian  Broadcasting F
Advertising & Selling.... 136 COTPe eeveveneannn 640
Ailr Features, Inc........ 582 Cantor, Eddie........... 42 .
Alber, David O.......... 760  Carlson, Harry .. ...... 796 *}:?t‘"" E‘:g‘" ERA R 103
Alexander, Ben........ 802 Cherniavsky, Josef...... 781 1;qeru . war 744
All-Canada Radio Facili- Chimes, Michael........ 759  Teqgeen ... ...l
. N ; Fitzmaurice, Michael .... 756
ties, Lid.............. 645 Collins, Ted............ 8 Flomi
. ; eming, James ........ 800
Allen, Fred............. 44 Columbia  Broadcasting Fori 4 Co 114
Allen, Mel............. 830 System ...105,106,107,108 o o° @R° LOWPERY .- o0
American Radio Syndi- Columbia Recording Corp. 694  poroo 2~ @0f womo 592
cate ... 706 Combs, George Hamil- unt, Alan e el
American Society of Com- ton, Jr................ 792
posers. Authors and Compton, Walter....... 750
Publishers .......... 24 Costello, Lou........... 66 G
Anders, Jerry.......... 783 Courtney. Alan ........ 757
Andrews Sisters. ........ 765 Cravens, Kathryn....... 790 Gallop, Frank ........... 800
ASCAP ............... 24 Crosby, Bob........... 776 Garde, Betty ........... 736
Crosby. Everett N., Ltd... 746 Garred, Bob ........... 806
Curbelo, Fausto........ 80 General Amusement Corp. 94
B General Electric
Inside Front Covers
Barbinel. Ann........... 692 Germannt, William ...... 52
Barron. Blue............ 777 D Godirey, Arthur ........ 58
Beasley, Irene.......... 762 Goodman, Al .......... 70
Beck, Jackson.......... 750 Dane, Marshall......... 796 Goodman, Benny ...... 72
Benny, Jack............ 40 Davies, Gwen.......... 770 Grant, Lee ............ 779
Bergen. Edgar.......... 50 De Angelo, Carlo....... 840 Grauer, Ben .......... 798
Berle. Milton........... 46 Decca Records. Inc...... 596 Green, Art ............ 808
Billboard, The.. ........ 142 Dennis, Clark........... 766 Grombach, Jean V., Inc... 670
Bixby, Carl............. 838 Dolan, Ken & Co........ 688  Gross, Walter .......... 780
Black, Ivan............ 751 Don Lee Broadcasting
Blaine, Joan............ 745 System ............. 314
Bloch, Ray............. 781 Douglas, Don........... €10
Block, Martin........... i0 Downey, Wallace, Inc... 80 l—l
BMI ........... ... ... 28 Dunne, Frank........... 796
Boles, Jim.............. 757 Dutton, Laura Deane.... 80 Hadley, ‘Hap’ ......... 626
Boswell, Connee........ 64 Harris, Bob ............ 812
Britt, Elton............. 772 Havrilla, Alois ........ 734
Broadcast Music, Inc.... 28 Hawk, Bob ............ 751
Bryan., George......... 804 E Haynes, Don W. ........ 68
Burns, Bob ............ 738 Heatter, Gabriel ....... 790
Butterfield, Erskine...... 759 East, Ed and Polly...... 752 Helfer, Lt. Al .......... 826
Butterworth, Wally...... 740 Eastern Wine Corp...... 128 Herman, Woody ........ 775
Byron, Ed.............. 840 Easy Aces ............ 748 Hersholt, Jean ........ 76
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Hill, Edwin C........... 788
Hodges, Joy .......... 80
Hogan, George ........ 796
Hope, Bob ............ 48
Hopper, Hedda ........ 38
Howard, Eunice ........ 753

Johnson, Bess .......... 748
Johnson, Parks
Jordan, Marion and Jim. 62
Jostyn, Jay ............ 747
Juarez, Juanita ......... 80

KCMO ................. 460
KDYL .................. 578
KFAB ................ 468
KFBL .................. 425
KFEL .................. 372
RFT ... ... ... 359
KFIZ .. ... .. ... 568
KFWB ................. 360
KGIR ...............v.. 466
KGKO ................ 570
KIDO ................. 398
KMBC ................. 290
KMPC ................ 356
KOIL .................. 468
KOMA ................ 528
KOY ....... ... 406
KPFA ..........coionnn 466
KPO ..........co...... 26
KPRO ................. 365
KRBM ................. 466
KROW ................ 363
KSD ........covvii.n. 462
KSTP ................. 454
KTUL ................. 528
KYR ... ... ........... 368
Kaufman, Irving. ... ... .. 749
Kennedy, John B........ 792
Kent-Johnson. Inec....... 688
Kermit-Raymond Corp.... 82
Keystone Broadcasting
System
320A-320B-320C-320D
Knight, Frank ......... 796
Korn Kobblers.......... 96
Kyser, Kay............. 60

Ladd, Hank............ 98
Latimer, Ed............. 755
Laval, Paul............. 780
Lee, Bert............... 828

Levine, 'Dr.” Henry..... 780
Levitsky, Mitchell....... 760
Lombardo, Guy......... 36
Long, Johnny .......... 778
Lovejoy., Frank......... 753
Lunceford, Jimmie...... 783
Lyons, A. & S., Inc...... 92

M

Mack, Gilbert........... 743
Makelim, Hal R. Produc-
ions ................ 872
Manners, Lucille........ 768
Manners, Zeke......... 758
Manning, Knox......... 802
Manson, Charlotte. ... ... 750
Marks, Garnett......... 100
Martin, Charles......... 836

Mason Dixon Radio Group 539
McBride Mary Margaret. . 742

McCarthy, Charles...... 50
McCullough, Dan........ 796
McDonnell, Craig........ 752
McGee, Fibber and Molly 62
McGill, Jerry........... 837
MciIntyre. Hal........... 68
Merry Macs, The....... 98
Metronome ............ 149
Michigan Radio Net-
work ......... ..., 16, 17
Miller, Glenn........... 68
Monroe, Lucy.......... 767
Morris, William, Agency,
Inc. ................. 34
Morse, Carleton ........ 838
Moseley, Sydney ...... 784
Murray, Mildred ....... 755
Mutual Broadcasting Sys-
tem ... ... 6

National Concert and
Artists Corp. ........ 90
National Radic Checking
Service, Inc. ........ 179
NBC (Radio - Recording
Division}) ............ 674
NBC (Red Network) .... 308
NBC (Spot and Local
Sales) ............... 2
NBC (Thesaurus) ........ 708
Negrete, Jorge .......... 80
Nolan, Bob ............ 744
0
Oboler, Arch .......... 836
O'Neill, Francis P. (Tip) 78
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Palmer, Maria ........ 749
Pearce, Al ............ 740
Pennell, Bill ............ 810
Perry. Bill ............ 772
Pictorial Photo Engraving
Co., Inc. ............ 614
Pitt, Merle ............ 782
Popular Concert Guild,
Inc. ................. 74

Postal Telegraph
Facing Page 1024

Powers, Jimmy ........ 830
Press Association, Inc, .. 12
Putnam, George A, .... 808
Putnam, George F....... 18
Quiz, Professor ........ 52

R

Radio Advertising Rates

& Data .............. 130
Radio Corporation of

America ...... Back Cover
Radio Coverage Reports 103
Radio Events, Inc, ...... 706
Radioteca ............. 706
Radio-Tele. Journal...... 138
Ralston, Esther ........ 110
Rambeau, William G.

Company ............ 114
Rapp, Phil ............ 835
Reid, Lewis ........... 690

Riggs, Tommy.Facing Page 1
Ringling Bros. and Bar-
num & Bailey Com-

bined Shows ........ 32
Ripley. Joe ............ 796
Ross, Charles, Inc....... 972

Ross Federal Market Re-
porting Service
Facing Inside Back Cover
Ross Federal Research
Corp .. Inside Back Cover
Ross, Lanny........... 769

Sales Management...... 132
Salter, Harry .......... 774
Sanders, Richard........ 752
Script Library, The...... 706
SESAC ................ 14
Shepard, Bob........... 796
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ACCEPTANCE INDEX
of New England

It's Right
Here on
Page 30
of the
1942
Radio
Annual

EYED by WNAC, The Yankee Network's
Community Stations have built the con-
sistent, substantial type of listener loyalty that
insures the utmost in friendly acceptance in
all important sales sectors. This is the most valu-
able asset any radio network can offer sponsors.

The warmth of welcome accorded The Yankee
Network's "good neighbor" stations assures ef-
fectiveness and economy in capturing your share

of the high purchasing power audience repre-
sented by New England's 2,010,280 radios.

e Y ANKEE NETWORK, inc.

21 BROOKLINE AVENUE BOSTON, MASSACHUSETTS
EDWARD PETRY & CO., INC,, Exclusive National Sales Representative
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Shore, Dingh........... 764  WBAL ................ 438 WLS .................. 406
Smith, Kate............ 8 WBAP ................ 570 WLW .......ooiii.... 312
Sims, JAY.......oo..... 786 WBBM ................ 402  WMAQ ............... 400
“Sons of the Pioneers, WBCM ............... 16 WMCA ................ 494
R 744  WBEN ................ 484  WMFR ................ 511
Souvaine, Henry, Inc.... 676 WBIG ................. 509 WMMN ............... 516
Spivak, Charlie......... 68  WBNX ................ 488  WMUR ................ 472
Sportsmen, The......... 771 WBNY ... 485  WNBH ................ 444
Spot Sales. Incorporated. 112 WBYN ................ 482 WNEW ................ 496
Stang, Amold.......... 752 WCAU ............... 538 WOKO ................ 480
Steel, Johannes......... 789 WCBM ................ 435 WOL ................. 381
Sterling, Len............ 796 WCOP ................ 438 WOOD ................ 16
Stone, Era............. 748  WCOU ................ 432  WOR ... ... 208
Strouse, Irving. . .. ... .. 690  WDAS ................ 545  WORK ................ 539
Swing, Raymond Gram.. 788 WDEL ........... 379 & 539 WORL ................ 440
WDRC ................ 376 WOV ................ 498
WELL ................. 378 WPEN ................ 548
WELL ................. 16 WPTF ................. 512
T WEMP ................ 597 WRBL ................. 390
Teagarden, Jack........ 782 wEE}S‘g """""""" ggg %gll‘{ """""""" 583
Telecast Productions, Tnc. 898  WEST - 598 WROK ... 410
................ R.................. 568
Telephone Exchange, Inc. 746 WFAA 570 WSAI
Thomas, Ann........... 751 Grere T fae wren Tt 520
s, WFAS ................ 506  WSEB ... ... 392
Thornhill, Claude. ....... 68
Transamerican Broadcast. WEFBL ................. 502 WSGN ................ 346
ing and Television WECL ... ... 552 WSEM ..., 562
P 4 WEDF ... 16 WSPD ................ 516
Trm’f& dio Pross Service. WFIL ..., 544 WIBO ................ 437
cns C a0 WEMI L 526 WTIC ... ... 374
g Lavens) |11 g WEI L o wron I i
TYRO Productions...... 686 WGAL ..o 539 WWL ... 430
WGBG ................ 510 WWRL ................ 506
WGN .................. 04 WWVA ... 516
WGPC ..o, 30  WXYZ ... 16
U WHAM ................ 500 Wain, Bea ............. 769
WHB .................. 22 Wailton, Sid ............ 806
Unger. Stella........... 750 WHEB ................. 474 Waring, Fred ....... ... 54
United Press............ 34 WHIO ................. 523 Wayburn, Ned ........ 639
United States Treasury WHIZ ................. 516 Wayne, Jerry .......... 770
Depl. ....ooiiiiienns 387  WHLS ................ 16 Weist, Dwight ....... .. 754
WHN ..o, 480  Welch, Ed ............. 812
WHOM ............... 477 West, Jane ............ 837
v WIBM ................ 16 Westinghouse .......... 288
WIBW ... ............. 424 Wheeler, Bert ....... 98 & 758
Vail, Myrtle............ 747 WILM ................. 539 Wilbur, Crane ......... 684
Vallee, Rudy........... 736 WIND ................ 407 Willard, Dick .......... 796
Vinton, Arthur.......... 745 WINS ................. 492 Willson, Meredith ...... 776
Viola. J. Franklyn & Co. 116 WIOD ................ 385 Wilson, Poweli & Hay-
Von Zell, Harry......... 798 WIP ... 548 ward, Inc. ........... 878
Voorhees. Don.......... 780 WIRE ................. 414 Wolt Associates, Inc..... 680
VoxPop.......oovovvnnnn 740 WISN ................. 596 Wood, Barry ........... 768
WIJAX ...l 384 Wragge, Betty .......... 748
WIIM . ... 16
W WIID ... 407
WILD oo 350 Y
NO .................
WANE 6 D I 33 Yankee Notwork ........ a0
WAGA ............... 516 mg‘_r ----------------- ;g;
Wasw oS wkso LI 539 /
WATL ... 390 WLAW ................ 443 Zerbe, Lawson ......... 756
WATN ................ . 505 WLIB .................. 483 Ziv, Frederic W., Inc..... 668
WRZL ................ 539 NVIOK .o 516 Zucker, Stanford, Agency. 96
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°THE (SREATEST SHOW
(ON [>ARTH

*

Sends
Greelings
fo ils
Friends
in

Radio

x w

RINGLING BROS. and BARNUM
& BAILEY COMBINED SHOWS

* k k Kk

[ A Happy Note In A Troubled World Symphony |

GIRCUS RADIO DEPARTMENT............ BEY. KELLEY............ FRANK MORRISSEY
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||; Daily subscribers as part of the

 THIS 1§ THE FIFTH
EDITION OF

R A DI
ANNUARL
1942

|
I Dedicated to “"Radio in the Drive to
! Victory’ and edited and published
to cover radio completely and -
comprehensively. Radio Annual is |
\ |

‘ sent complimentary to Radio

service offered by Radio Daily.
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JAMES LAWRENCE FLY
Chairman, Federal Communications Commission

HE year 1941 will go down in the history of radio broadcasting as the year in
which the industry faced the challenge of our national defense program and, with
few if any exceptions, met that challenge.

Broadcasters have cooperated with the Army, Navy, and civilian defense agencies
to a marked degree. They have also served by providing the listening public with well-
rounded discussions of many public issues. In return, broadcasters have already been
amply rewarded, for they have won for themselves an unparalleled hold on the public’s
interest and attention.

The year 1942 will be chiefly featured by a continuing necessity to gear broadcasting
into defense needs; but, as 1941 has amply illustrated, emergency requirements are
wholly compatible with the normal aims and processes of broadcasting.

In addition to defense, the broadcast year has been marked by the coming-of-age
of frequency modulation (FM) in broadcasting. At least 150,000 FM receivers should
have been in operation at the close of 1941, and there are prospects for continued
growth during 1942.

During 1941 the Commission completed its three year investigation of network
broadcasting and issued regulations based thereon; instituted an inquiry into the effects
of joint ownership of newspapers and broadcasting stations, with special reference to
FM; and heard arguments on a proposed rule to eliminate joint control of two or more
standard broadcast stations in a single service area.

Television growth has been impeded by the defense demands for strategic materials
and skilled labor. But the Commission is fully aware of the importance of keeping
television in readiness during the emergency period, so that when the end of the war
effort comes, television can be expanded immediately to take up any slack of unemploy-
ment and productive capacity which may follow demobilization. I see no reason why,
with proper planning at this time, we cannot look forward to a 50,000,000-set television
industry mirroring the present 50,000,000-set broadcast industry, within a comparatively
few years after the emergency is at an end.

For Complete FCC Section Please Turn to Page 183
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To the radio editors of the
United States and Canada.

To my brothers, and the boys
in the band.

To our sponsor—Colgate-Palm-
olive-Peet Co.

To the Roosevelt Hotel.

And to our exclusive agents
and friends, MCA.

guy o[loméa I”CJO
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Copyrignt Harris & Luing

RADI0 AND THE

By
NEVILLE MILLER
President National Association of Broadcasters

S the nation’s most important single means of mass communication,

unique in its ability to secure and hold the attention of a vast majority
of the people of the nation simultaneously, radio will undoubtedly play a
major role in the prosecution of the war. Probably the most favorable
development thus far affecting broadcasting is the evidence that our govern-
ment has decided not to take over and operate radio, but to leave it in the
hands of experienced private operators who, through the years, have demon-
strated an appreciation of their responsibilities to serve the national
interest. With the advent of radio, Congress wisely determined that in
America this medium of mass communication should remain free of govern-
ment operation and control. As a consequence the American System of
broadcasting has developed along lines that have made of it a most effective
instrument for the preservation of liberty and freedom of thought and
expression.

For Complete NAE Seetion Please Turn to Page 928
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“Hedda Hopper’s Hollywood

On The Air — In Print — On The Screen

overs The Nation

Monday, Wednesday, Friday
6:15 N.Y.T. C.B.S.

THIRD YEAR

for

SUNKIST

Oranges and Lemons

California’s Sunshine Sponsor

——
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a0l0 ROUND-UP AND THE LWAR

By M. H. Shapiro, Editor, Radio Daily

ADIO’S TREMENDOUS WAR EF-

FORT, is obviously the highlight of
its current existence. Due in no small
measure to the fact that the industry
during 1941 and even before, had already
been well prepared through many months
of aiding the cause of National Defense,
the staggering load placed upon its
shoulders now, is being carried off mag-
nificently.

Any attempt to enumerate, evaluate or
even show the extent of one particular
item of 100 per cent cooperation with
the U. S. government and its myriad
agencies, is well nigh futile. Scope of
the job the broadcaster has done, is now
doing, or may be called upon to do is
something that could only be accom-
plished through the American System of
broadecasting. Suffice it to say that radio’s
part in the successful prosecution of the
war, is as vital a role as any branch of
the machinery of war. From the status
of morale alone, all critics of the indus-
try are silenced.

°

This is one assignment that is being
carried out without regard to convenience
or cost. For the average newspaper to
make way for governmental aid is easy
in comparison. The newspaper can shift
news or advertising, can add extra pages
if necessary; the broadeaster cannot add
hours. Time is his basic element and
commercial programs cannot be put on
unless this is taken into account.

Thus the broadcaster carries on his
wholehearted support of the entire gov-
ernmental program ungrudgingly and at
a sacrifice he is glad to make. In every
instance he has accepted self-censorship
and later sought to anticipate any fur-
ther move or suggestion of defense agen-
cies by promulgating his own code on
handling news so that there would be
no aid or comfort to the enemy. All this
wag accomplished in the Democratic way
—receiving from and giving full coop-
eration to U. S. bureaus and officials.

And yet, the past year has not exactly
been a sinecure insofar as commercial

radio is concerned. To choose an adjec-
tive that would adequately describe the
general situation as it applied to 1941
would be rather difficult. Perhaps to
approximate the trend of events the
word “turbulent” might do. The aver-
age listener complacently going about
the business of “being the best in-
formed man in the world,” hardly knows
of such things as the FCC Monopoly Re-
port; the subsequent splitting of the Red
and Blue networks; Order No. 79 which
is still in the throes of probing newspaper
ownership of stations; the suits filed by
CBS and NBC backed by some inde-
pendently owned affiliates to stave off
the Monopoly Order; the counter actions
filed by the U. S. against these two net-
works, and so on.
°

Perhaps one bright light in the course
of events during the past year was the
question of music performing rights be-
ing adjusted. The industry’s own reser-
voir of music hastily set up managed to
fill the breach and what’s more was found
practicable. Ascap, poorly advised ap-
parently, stands to collect from radio
$36,000,000 less over a period of 18 years,
than it would, had not the showdown
been strongly defended by the industry.
This must be construed as radio’s gain.

There never having been a year during
which radio did not progress, the past
year was no exception. Whether televi-
sion, FM, international activity, program
facilities or public service, improvement
has been notable. Restrictions placed
upon the industry via priorities have been
accepted in stride yet the coming year
will see further progress to the best of
radio’s ability. What the war may hold
for the industry few can foresee, but
come what may, it will always be the
American System of broadcasting—first.
The broadecasting industry’s great con-
tribution to Victory is an enviable monu-
ment in the making.

* k ok ok ok Kk Kk Kk Kk Kk Kk Kk Kk Kk Kk *k

39

www americanradiohistorv com


www.americanradiohistory.com

Jack Benny

JELL-O PROGRAM

My Cast:
MARY LIVINGSTONE
DON WILSON
PHIL HARRIS
DENNIS DAY

“ROCHESTER”

My Authors:
BILL MORROW
ED BELOIN
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TEN OUTSTANDING
RADIO NEWS EVENTS
OF 1941

Radio industry offers full facilities to all branches of the Government as war
is declared against the Axis.

FCC held monopoly and newspaper ownership of radio station hearings, the
former resulting in litigation against new rules and regulations issued by the
Commission.

L]

Network gross billing climbs, with NBC, CBS and MBS cumulative total

hicting $110,000,000, a new all-time high.
L]
Industry war against Ascap raged through the first 10 months of the year,

ending when the networks signed with the society. Industry votes to main-
tain BMI.
L]

Broadcasters, augmented by the entire advertising field, successfully defeated
radio-billboard tax proposals.

L]

FM started commercial operations January 1, followed by the commercializa-
tion of television six months later, July 1.

L]

AFM called several short-lived strikes against NBC, CBS and affiliates on
sustaining and remote programs; AFRA called its first strike and issued an ulti-
matum against MBS, the case finally being settled by mediation.

L]

NBC and CBS both established Pan American networks which will begin
functioning actively early in 1942,

L]

Establishment of the Defense Communications Board; Bureau of Censorship,
and Department of Information in connection with the war was completed in
Washington.

L]

Divorce of the Red and Blue networks speeded as NBC and CBS completed
sale of respective Artist Bureaus.

L]

Outstanding New Program
Eversharp’s “Take It Or Leave It.”

Most Important Broadcast
President Roosevelt’s message to Congress asking for a declaration of war.
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DEFENGE COMMUNICATIONS BOARD

By E. K. Jett, Chairman, Coordinating Committlee

HE DEFENSE COMMUNICA-

TIONS BOARD was created by
Executive Order of the President on
September 24, 1940. The Order provides
that:

“The functions of the Board shall
be, with the requirements of national
defense as a primary consideration, to
determine, coordinate, and prepare
plans for the national defense, which
plans will enunciate for and during
any national emergency—

a. The needs of the armed forces
of the United States, of other gov-
ernmental agencies, of industry, and
of other civilian activities for radio,
wire and cable communication facili-
ties of all kinds.

b. The allocation of such portions
of governmental and non-govern-
mental radio, wire, and cable facili-
ties as may be required to meet the
needs of the armed forces, due con-
sideration being given to the needs
of other governmental agencies, of
industry, and of other civilian zc-
tivities.

c¢. The measure of control, the
agencies to exercise this control, and
the principles under which such con-
trol will be exercised over non-mili-
tary communications to meet de-
fense requirements.”

DCB, A Planning Agency

The Board is basically a planning
agency and receives valuable assistance
from seventeen committees embracing
all the fields of communications includ-
ing amateur, aviation, cable, domestic
and international broadcasting, wire,
telephone and telegraph, radio point-to-
point and maritime services, and Federal,
State, and Municipal communications.
Included in the setup are liaison commit-
tees for civilian defense and priorities
for materials and equipment. The Co-
ordinating Committee which has liaison
with the Law Committee, Labor Advis-
ory Committee and Industry Advisory
Committee reviews the reports of the
numbered committees representing the
various branches of communications and

F‘( & & Radio In
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prepares the materizl for final action by
the Board. Reports of the Board per-
taining to the findings and recommenda-
tions are submitted to the President
through the Office for Emergency Man-
agement,

Throughout 1941, the Board and its
various committees have been zctive in
planning for the national defense. Meet-
ings of the Board have been held at
least one day each week to consider the
large volume of material which has been
prepared and assembled by the various
committees. Press releases were issued
during the year giving some of the ac-
complishments of the Board. These in-
cluded statements of policy with respect
to the uses to be made of broadesst and
other classes of stations during wartime.
Also announced were plans designed to
insure continuous operation of stations
under emergency conditions. The Chair-
man emphasized that broadczsting would
remain in private hands and that all
utilization of broadcast facilities would
be on a cooperative basis except for pos-
sible areas of actual combat.

Wartime Communications

The Board has been fully informed
with respect to the operation of the
broadczsting stations in England under
wertime conditions. A survey is now
being made of the facilities of all broad-
cast stations in the United States to
insure full use of all main equipment
and auxiliary apparatus.

Since the outbreak of hostilities the
Board has been given additional powers
to prescribe regulations governing the
use, control, and closing of radio stations
and the preference or priority of com-
munications. In his press release of
December 10, 1941, Chairman Fly stated
that the delegation of authority to the
DCB by the President does not mean gov-
ernmental operation of private radio,
that the Board will act for the President
in facilitating the use of radio by the
Army and Navy where necessary and
that the DCB is not undertaking censor-
ship of broadeasting.

Defense ¥ ¥ *
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DErENGE COMMUNIGATIONS BOARD

Washington, D. C.

The Defense Communications Board was created by Executive Order
of the President on September 24, 1940, wnder authority of the Communica-
tions Act of 1934 (48 Staf. 1064), as amended.

MEMBERS

Chairman
JAMES LAWRENCE FLY
Chairman of the Federal Communications Commission
MAJOR GENERAL DAWSON OLMSTEAD
Chief Signal Officer of the Army
REAR ADMIRAL LEIGH NOYES
Director of Naval Communications
BRECKINRIDGE LONG
Assistant Secretary of State in Charge of the
Division of International Communications
Secretary
HFERBERT E. GASTON
Assistant Secretary of the Treasury in Charge
of Treasury Enforcement Activities
Assistant Secretary
COMMANDER R.J. MAUERMAN
U. S. Coast Guard

ALTERNATES

E. K. JETT
Chief Engineer of the Federal Communications Commission
COLONEL OTIS K. SADTLER
Chief of the Operations Branch of the Signal Corps
CAPTAIN JOSEPH R. REDMAN
Assistant Director of Naval Communications
FRANCIS C. DE WOLF
Principal Divisional Assistant of the

Division of International Communications

COMMANDER J. F. FARLEY
Chief of Communications of the U. S. Coast Guard

COORDINATING COMMITTEE

The duties of the Coordinating Committee include assistance to the
Board in planning and coordinating work. It will maintain liaison with the
Law Committee, Labor Advisory Committee, and Industry Advisory Com-
mittee, for the purposes of advice and consultation and will supervise the
work of the other committees, which will report directly to it.

Chairman MAJOR WESLEY T. GUEST
E. XK. JETT ‘War Department
Chief Engineer, Federal Communications LT. COM. FRANZ O. WILLENBUCHER
Commission Navy Department
FRANCIS C. DE WOLF COMMANDER J. F. FARLEY
Division of International Communica- Chief of Communications,
tions, State Department U. S. Coast Guard

For Complete Committee Listings Please Turn to Page 961
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RADIO GREAT AID
TO MANY ACTIVITIES
OF WAR DEPARTMENT

By Edward M. Kirby,

Civilian Advisor on Radio to Secretary of War, Radio Branch of the
Bureau of Public Relations of the War Department

T this moment of writing (early Jan-

uary, 1942) history plays the role of
a runaway horse whose mad pace will
not be checked until the combination of
Americen blood and toil reaches its
greatest strength. On Sunday, December
7th, a pagan race chose to commit the
crime that “will live long in infamy.”
But in the few terrible hours at Pearl
Harbor, they also created the force which
will destroy them. American Unity, the
force feared, too, by the desperate man
of Berchtesgzden and his boastful pup-
pet in Rome. No person in radio will
forget the closing weeks of 1941, not
merely because they marked the begin-
ning of what inevitably must be the last
stage in a colossal struggle between free-
dom and aggression, but because Ameri-
can Radio gave full, clear promise of
rendering a sexrvice of which every per-
son in the industry cen be justly proud,
and for which every citizen can be justly
grateful.

On that dark Sunday, Radio, too, was
surprised and stunned, but its recoil to
an “alert” state took scarcely longer than
a station break. Alresdy, Radio is rapid-
ly gearing to the greatest task it has
faced in its young history, a task which
is also a grave responsibility: (1) To in-
form our millions simultaneously, to in-
form them accurately and honestly; (2)
To interpret major events calmly and
wisely to the end that the Nation will
maintain a mental unity, a high degree
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of common understanding of and reac-
tion to these events; (3) To exert all its
ingenuity and devote all its resources to
keeping American inspiration and spirit
at a high pitch “for the duration.”

Radio Branch

In the Radio Branch, Bureau of Pub-
lic Relations, War Department, the fore-
going principles have been treated with
a great deal of respect since January,
1941. We date this report as of January
simply because that month marks the
birth of the Radio Branch. The birth was
unceremonious. It was not broadcast.
The War Department asked the National
Association of Broadcasters for the serv-
ices of the writer, at the usual rate of
one dollar per year. The NAB board of
directors promptly agreed and the writer
promptly and gladly reported to a desk
in one room, aided and abetted for a time
by a telephone and secretary. Today, the
Radio Branch occupies six rooms, oper-

ates straight around the clock—straight
across the board. The day may shortly

be reduced to a mere 18 hours!

Operations are departmentalized under
section hezds, all of whom have been
brought to the War Department from the
ranks of radio itself. Robert Coleson,
assistant chief and administrative execu-
tive, directed radio at the Texas Cen-
tennial, San Diego Exposition and San
Francisco’s ’39 and ’40 World Fairs, is
the principal liaison between the Radio
Branch and the many units of the War

F_—
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Department structure. Jack Harris, di-
rector of news and special events, held a
similar title at WSM, Nashville; Bill
Bailey, former news editor of WLW, Cin-
cinnati, serves us in similar capacity and
Brooks Watson of WMBD, Peoria, has
rejoined the staff as associate director of
news and special events. Captain Ed
Curtin, formerly of NBC and BBD&O
and Lieutenant Rankin Roberts, former-
ly with the Texas State Network, rounds
out this division of news and special
events. Major Harold W. Kent, director
for educational stations and broadcasts,
is also director of the Radio Council for
the Chicago Board of Education. Jack E.
Joy, program director, fornierly held like
positions with the Don Lee network and
the two San Francisco expositions. Serv-
ing in a duo-writing-production cacapity
i1s Glenn Wheaton from the public rela-
tions firm of Lee & Losh, San Francisco.
Joseph E. Brechner, chief of secript sec-
tion, did freelance radio writing in the
East, came in from the radio setcion of
the Army recruiting department. With
Brechner are William Coleman, Sol
Panitz, Carl Mann and Stanley Field.
Brought in for agency liaison are John
Cullon and Lou Cowan, the lztter in con-
sultative capacity as he continues as
major-domo with his show “The Quiz
Kids.”

Prior to the Selective Service law the
War Department’s Bureau of Public Re-
lations itself was small, geared to the
public relations problems of a relatively
small Army—only a few hundred thon-
sand soldiers. When public opinion and
Selective Service gave the Nation its first
great peace-time Army of some 1,500,000
men (and now moving toward 2,000,000)
the need of explaining and interpreting
this Army to the people quickly became
an all-important need.

Broadcasting’s Job

The W1 Department vecognized, fivst,
Radio’s unique ability to tell the Army’s
story, yes—to sell this new Army to the
people for whom it exists; second, that
the pre-National Emergency Army did
not have sufficient men equipped to do
this radio job quickly and effectively as
was now the demand. The Radio Branch
thus grew like a school boy on summer
vacation, out of one room into six, and
set about to tell the biggest story of
peace-time 1941, a story with thousands
of chapters interpreting all phases of
this new citizens’ Army both to itself

49

and to its great Nation. When the telling
of this story shifted into high gear, an
average week saw from 150 to 200 radio
programs emangting from Army camps
and posts, covering Army life, linking it
to the life of citizens everywhere and to
the National Defense industrial and eco-
nomic effort.

Through cooperation with the Morale
Branch, the volume of this interpretative
work was further swelled by supplying
each Corps Area Headquarters and each
Division Headquarters with transecrip-
tion and playback equipment, thus per-
mitting the production and release of
shows which, under certain local or tem-
porary conditions, might otherwise have
been difficult to accomplish. That this
story was told with such coverage and
variety is a tribute to the Radio Indus-
try and evidence of the logic of the War
Department’s decision to maintain a liai-
son between Army and Radio and thus
with the public.

In the liaison capacity the Radio
Branch has maintained a clearance policy
with respect to all network shows ema-
nating from Army posts and camps. All
commercial broadcasts originating in
canips are cleared first with the Branch.
It may be noted that up to the spring
of 1941, the Army did not permit com-
mercial programs to originate from
military establishments. The Radio
Branch was able to sell the advantages
of relaxing this policy. with the result
that top-flight radio shows have not only
helped further to strengthen the com-
mon bond between the Army and the
Public, but have furnished a major
source of entertainment for the men in
the Service.

Experienced Personnel

In addition to building our own staff
within the Radio Branch to serve the
Radio Industry in its job of interpreting
the people’s Army, we combed the camps
for men with radio experience, profes-
sional and technical. As a result, mzny
of these men were transferred to public
1elations departments in the camps and
became foundations upon which radio
production units have been built, many
of sufficient caliber that they are fre-
quently entrusted with entire progrem
details by the stations earrying this non-
commercial type of show.

And in the capable hands of recently
inducted radio men, together with- an
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increasing number of reserve officers
drawn from radio ranks, these radio pro-
ductions from the Army camps have
been highly popular program material.
For in the American Army today are
not only good-fighting-men-in-the-mak-
ing, but at the same time highly talented
men. who despite the seriousness of the
times retain their high spirits, their
talents and their senses of humor. One
of the most reassuring phases of the
present is the realization through camp
radio programs that the American fight-
ing man does have that high morale
which enables him to wisecrack in the
face of danger.

Perhaps the best-timed activity of the
Radio Branch was its meetings with ra-
dio news and program directors at the
NAB district meetings. Jack Harris,
Bill Bailey and 1T met in informal dis-
cussions with these radio representa-
tives and touched on many—in fact, most
—of the problems of news and defense
handling brought on by the war. These
meetings were held in October, Novem-
ber and December, there being only two
missed when the war called all hands
to the home base in Washington. But
largely on the basis of these discussions
with news and program people through-
out the nation, we were able to get out
with the NAB a war-guide for news
rooms and program desks when the war
was less than one week old.

Consistently, the Radio Branch has
tried to facilitate the efforts of stations
and networks in telling the story of one
of the great battle-fronts—production.
While part of this story quite naturally
has been handled by the Office of Emer-
gency Management, still much had to be
done at those plants with Army con-
trects where an Army office was in
charge of what could and could not be
said and done. TUntil the outbreak of
the war. there were numerous programs
each week relating the important story
of production. Immediately with the
war’s beginning, such plants were closed
to broadecasters and newsmen and prac-
tically all such data became secret. Even
now, the restrictions are being lifted
somewhat and we anticipate a further
relaxation to permit the maximum tell-
ing of the production story within limits
that will not give information to the
enemy which need be withheld. But in
respect to the production story, radio
took Americans right into the factories,
enabling millions to comprehend the
change taking place in the national
economy and the tempo of the national
defense effort.

Coverage of Maneuvers

One of the notable jobs in radio in 1941
was its coverage of the maneuvers. The
networks and individual stations devel-
oped a technique of coverage which gave
the listeners a real break and gave the
radio operatives and the army valuable
lessons in radio problems and potentiali-
ties on an actual war-front. These man-
euvers, unlike any others in previous
American military history, were uncon-
trolled, meaning nothing could be staged
for radio broadcasts. The radio corre-
spondents went right into the field and
out of their microphones came one of the
significant stories of the year—the prog-
ress of the American armed forces in
their stiffest test. The individual sta-
tions used mobile recording units to go
right into the thick of battle. The net-
works used correspondents roaming the
front lines and returning to broadcast
points. Each type broadcast was mag-
nificently handled, largely because of ex-
tensive sdvance preparations on the part
of special events people in our own
branch and the radio networks and radio
stations. The Secretary of War compli-
mented radio coverage.

This is modern American Radio’s first
experience with war. It is meeting the
experience like a veteran. The confusion
which was a natural result of the fan-
tastic hours immediately following Pearl
Harbor, quickly gave way to the Indus-
try’s self-made set of standards govern-
ing wartime news operations. By these
standards, broadcasters pledged them-
selves to avoid sensationalism; to be ac-
curate and factual; to shun rumors and
to qualify the source of their news. Radio
is meeting the ecrisis in stride, proving
that today it has a guiding principle
overshadowing all others —do nothing
that would harm the mationzl interest
and to do everything to protect the na-
tional interest.

These are not times which permit
prophecies, but one forecast can be
made: Radio, in winning its chevrons
but a few hours after America plunged
into this war, will be equal to its tre-
mendous responsibilities; will remain
active and potent on the front line “for
the duration,” and when the peace-con-
ference begins to build a better world, it
will be the microphone of free radio
under our treasured American System of
Broadcasting which will tell that inspir-
ing story of a better day.
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IR WAYVES AND THE U. 5. NAVY

By J. Harrison Hartley, Chief of Radio Section, U. S. Naby Departm-=nt

N OCTOBER of 1938 in a salute to

Navy Day, the United States Navy
participated in a broadcast which many
in the service and the r:dio industry said
was the greatest radio demonstration of
our sea power ever presented in the short
but colorful history of broadcasting.

As war overtook the old world and
this nation came closer &nd closer to
involvement, the activities which the
Navy could make available to the broad-
casters were limited more and more to
insure our National safety and security.
In 1939, America’s sons were drafted
and almost every American immediatcly
had a personal interest in the Army.

As our National Defense effort grew,
radio looked to the Navy for its usual
cooperztion. Times had changed. Pro-
grams from ships &t sea were impossible,
and activities at shore establishments
worthy of radio coverage became very
limited, and difficult to clear, with offi-
cers who rightly put security before all
media of publicity. It is to the credit
of networks and stations that they were
not only understanding, but with ¢1l the
restrictions, were able to present many
interesting and entertaining Navy pro-
grams.

Navy Radio Section

In May of 1941, the Honorable Frank
Knox established the Office of Public
Relations in the Office of the Secretary
of the Navy. Rear Admiral A. J. Hep-
burn, USN, former Commander-in-Chief,
United States Fleet, was ordered to
Washington as Director. Prior to this,
Public Relations in its many categories
was the responsibility of a few officers
in the Office of Naval Intelligence. One
of the first duties performed by Ad-
miral Hepburn was the establishment of
sections within the Office of Public Rela-
tions to service the many forms of pub-
licity media calling on the Navy De-
partment for cooperation. This included
a Press Section, Photographic Section,
Motion Picture Section, Script Section,
Special Events Section to handle Naval
participation in civilian activities, and
a Radio Section.

The Radio Section is zdministered by
men formerly connected with broadcast-

ing, Lieut. (j.) John P. Moore and Lieut.
(jgy D. H. Saunders, both Naval Re-
servists, have had many years of experi-
ence in radio as employees of the Colum-
bia Broadeasting System. The writer
joined the National Broadcasting Co. in
1929 and is at present on leave of ab-
sen¢e. In each Naval District, at least
one man with radio experience is on the
staff of the Public Relations Officer. The
Radio Section in Washington works
principally with nztional networks and
cooperates with the Public Relations
Officers of the Naval Districts in their
efforts to service regional network and
local station requirements.

It is the job of the Navy’s Radio Sec-
tion to clear program ideas, and to sub-
stitute ideas when any progreém or part
of a program is unacceptable for mili-
tary reasons. 1t is a further duty to
clear with cognizant bureaus all seripts
of factual and dramatic content in Navy
participation programs, which are sub-
mitted for officiz] review.

Induslry Cooperation

The United States had hardly been
attacked when the Navy Department re-
celved many offers of the facilities of
broadcasting stations and sponsors. The
Navy appreciates the nationzl spirit of
patriotism shown by the great .American
system of broadcasting.

Those officers charged with the de-
fense of our country have in the past
and will in the future, lean over back-
wards to cooperate with redio insofar as
the cooperation does not endanger life
and property. The Radio Section, Office
of Public Relations, Navy Department,
and those men in the District Public
Relations Offices assigned to radio, will
continue their efforts with renewed
vigor to unearth for networks and sta-
tions alike, meaterial about the Navy
which lends itself to interesting and in-
formative programming.

Most ideas for Navy participation are
going to come from the broadeasting
industry. Don’t just decide without
checking that something is impossible,
for it might be one of the easiest ideas
to clear.
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URR FOUND RADIO PREPARED

By David Sarnoff, President, Radio Corporation of America

ADIO entered 1942 with but one

aim-—“to win the war and to win
the peace that follows.” National de-
fense was radio’s No. 1 program in 1941.
Spurred by a determination for victory,
the science of radio and electronics is
driving ahead across new frontiers, as
well as over battlefronts. Workers in
every service of American radio are
operating with redoubled energy to equip
the United States on land, sea and in
the air with the most efficient radio
communications system in the world.
War found radio At the Ready!

Indicative of the trend at the year-end
in the RCA Manufacturing Company’s
plants, the volume of unfilled orders was
80 per cent for defense; 20 per cent com-
mercial. Production for defense was
rapidly increasing. Deliveries were
being rushed. Employment in RCA at
the opening of 1942 was at a new peak
of more than 30,000 employees.

Any report on radio’s 1941 activities,
whether research, manufacturing, broad-
casting or communications, must, of a
necessity born of the times, be described
in more general terms than in the past.
The specific achievements of this period
of national emergency will come to light
in later years in much the same way that
the wartime developments of the radio-
phone, short waves and the vacuum tube
were revealed after the Armistice in
1918.

Developments

Each year reveals—and 1941 is mo
exception—that research and engineer-
ing are constantly strengthening the
foundation of the radio industry in the
United States. Fully aware of the vital
significance of scientific research as the
primary guarantee of progress and the
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creation of new resources, services and
products, the Radio Corporation of
America in November, 1941, laid the
cornerstone of the new RCA Laboratories
in New Jersey. These Laboratories, de-
signed as the foremost center of radio
and electronic research in the world,
will open in 1942,

Spurred by necessity. chemists and
physicists associated with radio have
developed alternates to release materials
for the nrgent requirements of defense.
New accomplishments in the utilization
of metals and plasties are the result.

Modern radio, allied with the science
of electronics, finds itself spreading into
new fields. Outstanding in this category
of development is the RCA electron
microscope, which extended its service
during 1941 and revealed tremendous
possibilities in science and industry.

Morale

Radio manufacturing has geared every
production machine with one goal in
mind—Viectory. Thousands of workers
in the RCA Manufacturing Company’s
plants have pledged themselves to “Beat
the Promise,” with such eagerness and
intensity of purpose that their efforts
are acclaimed as one of the outstanding
industrial movements of national defense
as well as offense.

In RCA Institutes, the oldest radio
training school in the United States,
more than 1,200 students are enrolled
in New York and Chicago classrooms for
training in all branches of radio, includ-
ing ship operators, service men, broad-
cast engineers, television operators and
aviation-radio technicians.

The facility and speed with which
radio has rallied the nation from “an
unlimited emergency” to a wartime basis,
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emphasizes the value of network broad-
casting as conducted in the United States.
Interrupted by news bulletins, radio
continues its musical programs, comedy
and drama, for these are recognized as
revitalizing tonics, needed more than
ever in the busy days and nights of war.

Coverage

Radio’s instantaneous reports from the
Pacific and the eye-witness coverage of
the war in Europe and Asia as the NBC-
RCA circuits switched from continent to
continent, from island to island, revealed
as never before the flexibility with which
broadeasting performs its service to the
people.

The National Broadecasting Company,
celebrating 15 years of network broad-
casting, also intensified its short-wave
activities and made the fan-shaped beams
far more effective in  reaching across
the hemispheres to knit the Americas
in a common cause.

The NBC Stations Planning and Ad-
visory Committees on National Defense
have been organized to meet the re-
quirements of war as well as peace.
Greater integrated broadcasting service,
allied with the growing demands of the
nation’s defense, is the immediate aim.

All-out Effort

Enlisted in the all-out effort, key
broadcasting stations are operating on a
24-hour basis. They are participating
on an unprecedented scale in the Defense
Bond and Stamp campaign. The “Treas-
ury Hour” has beconie a headline pro-
gram from coast to coast. Ears of
listeners everywhere are hearing the
messages of the Red Cross, the USO,
Civilian Defense, and of numerous other
organizations. Soldiers and sailors in
training camps get the same entertain-
ment as the folks at home; they also
get the news.

Internationally, the United States holds
supremacy in radio communications.
When the United States Army went into
Duteh Guiana, it found an RCA radio
circuit linking Paramaribo with - the
U. 8. A. Since 1928, without interrup-

tion, RCA has operated that direct
circuit. Radio was more than usually
important in this case since no cables
reach Dutch Guiana.

To keep pace with the changing map,
American radio has hurled new circuits
across the seas. One of the triumphs
of radio in 1941 was the flashing of radio-
photos out of Moscow across 4,615 miles
to the United States. Pictures of the war
on the Russian front weve received by
RCA in New York, in 13 minutes.

Marine radio is one of the services
protecting American life and property
at sea. It is the voice of the eagle-eyed
seaplane, just as it long has been the
voice of ships. Along the American
coasts powerful land stations watch over
the oceans, while radio beacon stations
flash like invisible lighthouses. No ship
today need be out of communication with
land because it is out of sight. The
Radiomarine Corporation of America,
which has equipped more than 1,500
American vessels with radio installations,
now is engaged in the all-out wartime
program.

1941-1942

Preliminary estimates for 1941 indicate
that the American radio industry as a
whole produced 13,000,000 receiving sets,
and more than 100,000,000 radio tubes.
Phonograph record output reached an all-
time high, estimated at 110,000,000 disks
revealing how radio in combination with
the phonograph has lifted the popularity
of recorded music to new heights. This
figure is far ahead of the record-breaking
yvear of 1921, before broadcasting began
to compete with the phonograph.

Television in 1941 advanced in RCA
Laboratories and in the field. It will
continue to do so in 1942, As a post-war
industry, television holds great promise
of becoming a new radio service to the
public. Television today is testing its
wings over the New York area through
NBC’s pioneer television station WNBT.
Its immediate assignment like that of
all' radio—research, manufacturing, com-
munications and broadcasting—is Na-
tional Defense.
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RTHUR GODFREY

1 The Wnpredictable Red-Head'’

® 13 years of one-man mike performance with-
out interruption.

® Fourth consecutive year coast-to-coast for
Irradiated Carnation Milk.

® Columbia Records

Daily Except Sunday Daily Except Sunday
6:30 to 7:45 AM. WABC, New York PY 7:00 to 9:15 A.M. WISV, Washington
(see WABC Sales for participation) (see Radio Sales (CBS) for participation)

Exclusive Management
Arthur M. Godfrey Productions
808 Earle Bldg. Washington, D. C.
Margaret Richardson, Secy.
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RADIO SELLG DEFENSE BONDS

By Vincent F. Callahan

Chief of the Press and Radio Sections of the
Defense Savings Staff, Treasury Department

IN the Spring of 1941, the Treasury
Department in Washington was faced
with the task of promoting the sale of
new Federal Securities—United States
Defense Bonds and Stamps. Realizing
that radio was one of the most forceful
mediums of public influence, Secretary
Morgenthau established a radio section
in the newly formed Defense Savings
Staff to supervise the radio end of the
campaign. Since the bonds and stamps
went on sale May 1, 1941, every radio
network, every radio station, every net-
work sponsor and their advertising
agencies have cooperated wholeheart-
edly in making the campaign a success.
The Treasury Department Iis
gratified by their tremendous assistance.

The plan of promotion embodied five
different phases of radio: one-minute
announcements on all stations directed
to various groups—general, women, for-
eign language, and farmers; commer-
cially sponsored network programs; spe-
cial event broadecasts; special tran-
seribed programs for all stations; and
network programs sponsored by or for
the Treasury Department. In order that
we might do a thorough and professional
job, we called upon experts in the radio
industry to assist us in our various
problems.

Agency Co-op

Since May 1st, the Treasury Depart-
ment has released five one-minute an-
nouncements a day to all radio stations
in the United States—either live or tran-
seribed. In preparing this tremendous
amount of copy, Harry Marschalk, presi-
dent of Marschalk and Pratt, Inc., of-
fered us the services of his staff. W. G.

deeply

Freeman has written all of our announce-
ments, which according to hundreds of
letters from radio stations is the most
expertly written copy they receive from
any Government Agency. Curt Peter-
son, head of radio production for Mar-
schalk and Pratt, has supervised and
directed the transcribed one-minute an-
nouncements which the Treasury released
in the months of June, July, September
and October.

In addition to the general radio an-
nouncements, copy especially prevared
from the woman’s angle has been re-
leased to some 500 women’s program
directors throughout the country. Anne
Hummert has been responsible for writ-
ing this specialized copy. In preparing
and translating special announcements
for foreign language stations, we have
had the help of Joseph Lang, General
Manager of WHOM, Jersey City. For
copy directed to the vast farm audiences,
we turned to Jud Woods, authority on
farm matters, and manager of KFAB,
Lincoln, Nebraska.

Sponsor Tie-ups

Qur second important means of sell-
ing Defense Bonds and Stamps by radio
has been through the wholehearted co-
operation of the major sponsors of net-
work programs—cooperation which has
trebled since the United States entered
the war. Sponsors have worked with
the Radio Section wholeheartedly, many
of them taking the initiative in devising
the most effective possible means of get-
ting our material to their audiences.
For instance, representatives of the five
leading daytime radio advertisers—Col-
gate-Palmolive-Peet, General Foods, Gen-

Ei? S
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eral Mills, Lever Brothers, and Procter
and Gamble—met voluntarily in Wash-
ington during October to devise a plan
through which they might most effec-
tively cooperate with the Treasury De-
partment. This meeting has resulted in
a coordinated schedule of announce-
ments on every daytime program on the
three major networks, beginning at 9:45
a.m. and running through 5:45 p.m. each
day of the week. In each case copy is
specially prepared by the advertiser or
his agency involving various approaches.
Some programs are turned over in their
entirety to the Treasury Department,
others include special dramatized ap-
peals to the listeners, others include De-
fense Bond and Stamp copy in the dia-
logue of the script, while still others
have a dramatic appeal delivered at the
beginning or end of the broadcast by
the leading character of the script.

The same fine spirit of cooperation has
existed in the case of all major sponsors
of night-time programs. Since the begin-
ning of our campaign, an average of three
programs each night have assisted in the
promotion of Defense Bonds and Stamps.
The cooperation by all sponsors has been
increased five-fold in the interests of
raising money through Defense Bond and
Stamp investments. Leading companies
of our country have given their entire
programs over to our cause—Defense
Bond and Stamp copy has been incor-
porated into programs in every possible
way to aid our sales. We are grateful
for this opportunity to thank the execu-
tives of sponsoring companies, who with
their agencies are working so closely
with us.

Network Activities

In addition to the individual stations
and radio advertisers, the networks have
been most generous in their giving of
time for special event broadcasts. On the
first day of our campaign, NBC, CBS, and
MBS contributed 8 hours to the opening
of the Bond and Stamp sale. Since then
more than sixty special event programs
have been broadeast on coast to coast
networks. These broadcasts have in-
cluded half-hour roundtable discussions,
special speeches on all networks by Sec-
retary Morgenthau, and other Treasury
Department officials, and speeches by
prominent persons.

Shortly after our campaign got under
way last May, the Treasury Department
was approached by the Texas Company
with an offer to contribute to the Defense
Savings Program one full hour each
week for thirteen weeks on the Columbia
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this offer
phase of our
Department’s

Broadcasting System. From
was born still another
promotion—the Treasury
own radio programs.

Treasury Hour

With acceptance of the Texas Com-
pany’s generous contribution, Secretay
Morgenthau appointed a committee of
radio experts, headed bv Howard Deitz
of MGM, with William Murray of the
William Morris Office, and Paul Munroe
of Buchanan & Company, to guide the
destinies of The Treasury Hour. During
the first thirteen weeks, when the Treas-
ury Hour was sponsored for the Treasury
Department on CBS by the Texas Com-
pany, over 85 of the leading stars of
stage, screen and radio contributed their
services to make the programs the lead-
ing variety show on the air during the
summer months. In August, the Hooper
Survey placed the Treasury Hour in first
place of all programs on the air in popu-
lavity.

At the conclusion of the first thirteen
weeks, the Treasury Hour was moved
to the Blue Network, sponsored by
another leading American industry—the
Bendix Aviation Corporation. Under the
sponsorship in behalf of the Treasury, an
equal number of stars and artists con-
tributed their services to the broadcasts
during a second 13-week period.

Those who deserve special mention for
the success of the Treasury Hours include
Tom Buchanan, whose agency has worked
so closely with us in putting the broad-
casts on the air, Earle McGill of CBS who
directed the first 13 programs and Lester
O’Keefe who acted in a similar capacity
on the NBC Treasury Hour series, and
the artists who gave so generously of
their time and talent.

MBS Series

Shortly after the initial broadeast of
The Treasury Hour in July, another com-
plete program was donated to the Trea-
sury Department—this time by a net-
work. The Mutual Broadcasting Sys-
tem arranged for a half-hour program
each week to be given over to the pro-
motion of Defense Bonds and Stamps,
with time and production charges con-
tributed by the network. Here again,
noted artists gave their services. Under
the title of ‘“America Preferred,” the
program has been on the air weekly,
and features each week the music of
Alfred Wallenstein’s orchestra, with
Deems Taylor as narrator, and a guest
artist. Designed to appeal particularly
to those of foreign birth in the United
States, the guest artists have been se-
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MARION AND JiM JORDAN
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“FIBBER McGEE AND MOLLY"

DON QUINN

WRITER

BILL THOMPSON

“OLD TIMER”

“NICK DEPOPOLOUS”
“HORATIO K. BOOMER”
“WALLACE WIMPLE”

ISABEL RANDOLPH

“MRS. UPPINGTON”

GALE GORDON

“MAYOR LATRIVIA”

HARLOW WILCOX

ANNOUNCER

“THE KING'S MEN"
BILLY MILLS

AND HIS ORCHESTRA

SEVENTH YEAR FOR THE MAKERS OF JOHNSON’S WAX
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lected from among the great musicians
who have come to our country from
other lands.

NBC Series

On July 22, “For America We Sing,”
a third network program in behalf of the
Treasury Department made its debut
on the Blue Network. Conceived by
Niles Trammell, president of the Na-
tional Broadcasting Company, Frank
Hummert and Dr. Frank Black, “For
America We Sing” is designed to present
to American radio audiences the music
everyone loves—music of north, south,
east and west. Frank Hummert has con-
tributed his services in producing the
programs, while the National Broadcast-
ing Company has contributed the time for
the programs and a forty-eight piece
NBC orchestra under the direction of
Dr. Frank Black. Each week two guest
soloists have appeared without compen-
sation.

To all of the artists and radio execu-
tives who have contributed to the suc-
cess of “America Preferred” and “For
America We Sing” the Treasury Depart-
ment is sincerely grateful. These gen-
erous contributions have been of the ut-
most importance in the success and con-
tinuance of our campaign.

Still another contribution by the Na-
tional Broadcasting Company in our be-
half deserves special mention. On De-
cember 6th and 13th, Arturo Toscanini
conducted the NBC Symphony on two
special one hour Treasury Department
Concerts. This represented the first time
the NBC Symphony had ever been broad-
cast in the interests of any enterprise.

Special Music

It is virtually impossible to mention
everyone who has helped us so splendidly
in our job. However, I do want to take
this opportunity to say a special word
of thanks to Irving Berlin for his great
song, “Any Bonds Today?”, which has
become the theme song of our work. Also,
we are greatly indebted to Jack Lear of
the Music Corporation of America for
his generous help in promoting the Irv-
ing Berlin song throughout the country.
Thanks, too, to Earle Ferris of Radio
Feature Service Incorporated for publi-
cizing our Treasury Department radio
programs so successfully, to David Green
of David Green Associates, and to Elaine
Stern Carrington, who has given freely
of her time and talent in supervising

the writing of a series of five-minute
dramatizations, and to the noted radio
writers who worked with her. During
1942 there will be many more names
which should appear here, I know, so to
everyone involved in the success of this
great Treasury Department Defense Sav-
ings Program, my deepest and sincerest
appreciation.

Radio Staif

Since the outbreak of war, my desk has
been flooded with telegrams and letters
with offers to help and suggestions for
making our campaign more successful.
Those who work directedly with me in the
Radio Section have been largely respon-
sible for the fine coordination of our
undertaking—Charles J. Gilchrest, my as-
sistant, Emerson Waldman, in charge of
Foreign Language and Farm Programs,
Marjorie L. Spriggs, Chief of Women’s
and Children’s Programs, Frank L. King,
E. Frederica Millet and William Rainey,
in charge of our New York radio office.

We are at work on many new plans,
some of which may already be in opera-
tion when you read this. We are arrang-
ing the organization of Radio Minute Men
on a nationwide basis, who will make
one-minute talks in our behalf on Trea-
sury Department programs, on commer-
cially sponsored network programs, and
on local radio stations. We are also re-
leasing two series of specially prepared
transcriptions for use on all radio sta-
tions. The first series is entitled “Any
Bonds Today ?” and stars such as Henry
Fonda, Walter Pidgeon, Fanny Brice,
Hanley Stafford, Fay Wray, John Beale,
and Dr. Frank Black’s NBC Orchestra.

The second series of transeriptions will
be a group of five-minute dramatizations
featuring mnoted actors of stage and
screen. These have been written by the
best known radio script writers in
America.

At this time it is impossible to know
what turns our campaign may take. One
thing is certain however, we must have
money to finance this war—and the sale
of Defense Bonds and Stamps is all-
important in raising this money. None
of us now what the future may be. But
we all know this—we are in a war to the
death. We've got to fight it and finance
it. The radio industry has been a vital
factor in this campaign—I know it will
continue to be as long as our country
needs it!
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— BACK STAGE WITH —-
RADIO-TELEVISION-FM

ONTINUING the steady march that

has seen the broadcast industry
advance to the fore as a major advertis-
ing and entertainment medium in less
than a decade, radio in ’41 was called
upon to perform the most important task
in its history—keeping a nation in-
formed of defense activities in a na-
tional emergency, climaxed by coverage
of actual warfare as of December 7 last.
Despite the vast volume of broadcast
hours devoted to the government agen-
cies involved in the war and defense
activities, the four major networks
chalked up cumulative billings totaling
$107,000,000 in the 12-month period, an
18 per cent increase over the all-time
record established in 1940. Indications
for the current year were highly opti-
mistic as first-quarter billings continued
that advance, despite priorities which so
seriously affected other industries.

Television

Laurels for the outstanding develop-
ment in the industry in 1941 went to
television, established as a commercial
medium on July 1, and advanced to a
point where the new audio-visual art was
hailed as the coming industry—the new
art that would absorb the vast man-
power that would be available at the
conclusion of the world-wide strife. NBC,
operating on a commercial license, had
an even dozen accounts as the year
waned, while plans for competitive out-
lets were completed in New York with
the start of the New Year.

FM, getting off to a fast start, proved
worthy of its advance notices, and also
operating on a commercial basis, spread
from coast to coast with unprecedented
speed. There were new stations and
sponsors flocking to the staticless sta-
tions steadily, and in every major city
in the country the populace became ac-
quainted with this flawless type of trans-
mission.

International

As solidarity of the Americas became
one of the foremost projects of the

United States Government, radio’s activi-
ties in that field increased by leaps and
bounds. Both NBC and CBS completed
plans for the establishment of Pan
American links, with all the major out-
lets in more than 20 South American
republics now linked to one of the two
networks. Commercial accounts servic-
ing the ever-increasing audiences in
Latin America found results highly sat-
isfactory, and billings were vastly in-
creased as the year progres:ed.

Programs

With national defense as its keynote,
radio programming in the hectic 1941
revealed few new trends in commercial
or sustaining presentations. Variety
shows, especially those presented in be-
half of national defense institutions,
came into their own after several years
of inertia, while comedy, as a result of
war, was also highlighted on both net-
work and local program schedules. Quiz
programs showed the strain of over-
production, while news broadecasts were
responsible for steadily increasing Cross-
ley’s. The “March of Time” returned to
the air as a result of the demand for
news programs, while special events
broadcasts were headed by President
Roosevelt’s declaration of war early in
December.

Conclusion

Radio entered 1942 fully matured, and
prepared to handle the national defense
and war assignment. Coordination of
government activities under William
Lewis vastly aided the assignment, which
included campaigns in behalf of the
Treasury Department, the WPB, the
Office of Facts and Figures, etc.

That censorship would continue on its
abbreviated scale was seen as no serious
handicap to the broadeasters, whose
plans for the duration were unified—to
fight this war as the government and the
peoples wanted it fought, with all-out
honesty and unabridged presentation of
its news as well as its entertainment.

For Complete Production Section Please Turn to Page 669
For Complete Television Seetion Please Turn to Page 893
For Complete FM Section Please Turn to Page 913
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On The Airn

Sundays — NBC
CHASE and SANBORN Program

*
Current Release: Completed:
“RIDE 'EM COWBOY"” “RIO RITA"
Universal Pictures M-G-M

In Production:
"PARDON MY SARONG”

Universal Pictures

Exclusive Management

EDWARD SHERMAN

New York Philadelphia Hollywood
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RADIO CENSORSHIP “CODE”

By J. H. Ryan, Assistant Director of Censorship (Radio Division)

ERHAPS the most significant state-

ment in the Code of Wartime Prac-
tices for American Broadcasters, issued
in January of 1942 by the Office of
Censorship is found in the second para-
graph:

“...and the following (Code) is

intended to be helpful in sys-

tematizing cooperation on a vol-

untary basis during the period

of emergency.”

In this sentence lies the whole concept
of censorship as set forth by Mr. Byron
Price, Director. Broadcasters must act
as their own censors, merely guided by
the broad policies established in the
Code. The Office of Censorship, as the
war effort progresses, must gradually
become an advisory division, as distin-
guished from the purely creative funection
which first faced it when a set of general
rules for the guidance of broadecasters
had to be drawn up.

In this advisory capacity, the Office
will be at the service of all broadcasters
and all those whose businesses are re-
lated to broadcasting. Specific problems
of programming, where a given pro-
duction’s content might be questionable
during time of war, will be reviewed
by the Office of Censorship when so re-
quested by the broadcaster. Instantane-
ous interpretations on the handling of
specific news stories will be offered by
the Office when requested.

The Office shall merely act as a cor-
relating branch of the broadecasters in
the industry-wide effort to keep infor-
mation of value to the enemy out of his
hands.

Of course, the success of censorship
in radio during the war must be measured
by the broadcasters’ willingness and

ability to learn by experience. No
precedent has been established for the
censorship of free radio, as we know it
in America. The broadcasting stations
of Germany and Italy are but tools of
the government. In England, the British
Broadcasting Corporation is controlled
by the government. Even in Canada,
which comes nearest to paralleling our
own method, the government owns sev-
eral of the eighty-odd stations on the air.

But here, in the United States, all
stations (with the exception of a few
municipal and university outlets) are
privately owned and operated, according
to democratic rules of free enterprise.
In developing a set of concepts which
could be codified and employed by broad-
casters as a guide, the Office of Censor-
ship had to bear this in mind—that it
was suggested certain restrictions in
freedom of speech in order to prosecute
a war which was being fought to protect
the kind of government which guarantees
freedom of speech. The very anomaly
here demanded that the actual working
of censorship must be voluntary, a prob-
Iem for each broadecaster to solve for
himself. If free speech—call it free
radio, if you will—was important enough
to fight and die for, then more than
likely it was important enough to war-
rant the exercise of certain controls.

We have no fear that censorship, as
we Intend to practice it in the radio
industry, will do anything but teach
Americans again that the best kind of
radio is free radio. KEach broadcaster is
on his honor and on his mettle to keep
his listeners honestly informed, but to
tell his enemies nothing. He will find
a way to do it. No one will ever be
able to censor his ingenuity.

The Code—Effective Jan. 16, 1942

EREWITH is the text of a war-time code of practice for radio broad-
casters, as issued January 16, 1942, by the Office of Censorship, Byron
Price, Director, Statement embodied with the code, is included :

In wartime it is the responsibility of
every citizen to help prevent the enemy,
insofar as possible, from obtaining war,
navy, air or economic intelligence which
might be of value to him and inimical to
our national effort.
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The broadcasting industry has enlisted
with enthusiasm in the endeavor, and
the following is intended to be helpful
in systematizing cooperation on a volun-
tary basis during the period of the emer-
gency.
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Two possibilities exist:

(1) Enemy exploitation of stations
heard only within our borders, to expe-
dite the work of saboteurs, and

(2) Enemy exploitation of stations
heard internationally (both chort and
long wave) to transmit vital information.

All American stations desire to prevent
such exploitation. The statement here-
with set forth is presented under three
headings:

(1) News Programs.

(2) Ad lib programs.

:3) Foreign language programs.

Radio management can do much in
other ways to win the war. It can act,
in the light of experience, as its own
censor above and beyond the suggestions
contained in this statement of conduct.

News Program

It must be remembered that all news-
papers, magaznes and periodicals are
censored at our national borders. No
such post-publication censcrship is pos-
sib e in radio. Szores of <tations operat-
ing cn all classifizations of frequencies
are heard clearly in creas outside the
United States. These stations especially
should exercise skill and caution in pre-
paring news broadcasts.

Ninety-nine per cent of the commercial
station: operating in the United States
are serviced by one or more news agen-
cies. News teletyped to stations and net-
works by these agencies will be edited at
the source, with a view to observing cer-
tain requests set down by the press sez-
t'on of the Office of Censorship. These
precautions notwithstanding, the Office
of Censorship stresses the need for radio
to process all news in the light of its
own specialized knowledge. Broadcasters
should ask themselves the question,
“Would this material be of value to me
if T were the enemy”. Certain material
which may appear on the news service
wires as approved for newspapers may
not be appropriate for radio.

It is requested that news falling into
any of the following classifications be
kept off the air, except in cases when the
release has been authorized by appropri-
ate authority.

Weather Reports

(1) Weather reports. This category
includes temperature readings, baro-
metric pressures, wind directions, fore-
casts and all other data relating to
weather conditions. Frequently weather
reports for use on radio will be author-
ized by the United States Weather Bu-
reau. This material is permissible. Con-
firmation should be obtained that the
report actually came from the Weather
Bureau. Special care should be taken
against inadvertent references to weather
conditions during sports broadcasts, spe-
cial events and similar projects.
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Information concerning road condi-
tions, where such information is essential
to safeguaraing human life, may be
broadcast when requested by a Federal,
State or municipal source.

(2) Troop movements. The general
character and movements of units of the
United States Army, Navy and Marine
Corps, or their personnel, within or with-
out the continental limits of the United
States; their location, identity or exact
composition, equipment or strength;
their destination, routes and schedules;
their assembly for embarkation or actual
embarkation. Any such information re-
garding the troops of friend:y nations on
American so/l. (The request as regards
locaticn and general character does not
apply to training camps in the United
States, nor to units assigned to domesti-
police duty.)

(3) Ships. The location, movements
and identity of naval and merchant ves-
sels of the United States and of other
nations opposing the Axis powers and of
persennel of such craft; the port and time
of arrival of any such vessel:z; the as-
sembly, departire or arrival of trans-
ports or convoys, the existence of mine
fields or other harbor defenses; secret
orders or other secret instructions regard-
ing lights, buoys and other guides to navi-
gators; the number, size, character and
location of ships in construction, or ad-
vance information as to the date of
launchings or commissionings; the physi-
cal setup of existing shipyards, and in-
formation regarding construction of new
ones.

(4) Planes. The disposition, movements
and strength of army and navy units.
The time and location of corps gradua-
tions or the equipment strength of any
training school.

New Inventions

(5) Experiments. Any experiments
with war equipment or materials, par-
ticularly those relating to new inven-
tions. Any news of the whereabouts of
camouflaged objects.

(6) Fortifications. Any information
regarding existing or projected fortifica-
tions of this country, any information re-
garding coastal defense emplacements or
bomb shelters; location, nature or num-
bers of antiaircraft guns.

(7) Production. Specific information
about war contracts, such as the exact
type of production, production schedules.
dates of delivery, or progress of produc-
tion; estimated supplies of strafegic and
critical materials available: or nation-
wide “round-ups’ of locally-published
procurement data except when such com-
posite information is officially approved
for publication.

Specific information about the location
of, or other information about, sites and
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“The Pamily Hour'"

5:00-5:45 P.M., EW.T.
Sponsored by Prudential Life Insurance Co.
and

“Terxace Star Thealer”

with
FRED ALLEN
9:00-10:00 P.M., EW.T.
Sponsored by Texaco Co.
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factories already in existence, which
would aid saboteurs in gaining access to
them; information other than that readily
gained through observation by the gen-
eral publie, disclosing the location of sites
and factories yet to be established, or
the nature of their production. Any in-
formation about new or secret military
designs, or new factory designs for war
production.

(8) Casualty lists. Total or round fig-
ures issued by the Government may be
handled. If there is special newsworthi-
ness in the use of an individual name,
such as that attending the release con-
cerning Capt. Colin Kelly, it is permissi-
ble material. Stations should use own
judgment in using names of important
personages from their own areas killed
in action. The Government notifies near-
est kin BEFORE casualty’s name is re-
leased to the press.

(9) Release of figures on selective ser-
vice enrollments.

Unconfirmed Reports

(10) Unconfirmed reports. Reports
based on information from unidentified
sources as to ship sinkings or land troops
reverses or successes should not be used.
In the event enemy claims have been
neither confirmed nor denied by estab-
lished authority, the story ordinarily
should be handled without inclusion of
specific information; there should be no
mention of ship’s name—only its classi-
fication; there should be no mention of
army unit designation—just its general
description (tank, artillery, infantry,
etc.). Commentators, through sensible
analyses of reports from enemy origins,
stressing the obvious fallacies, can do
much to correct any false impressions
which might be created.

(11) Communications. Information con-
cerning the establishment of new inter-
national points of communication should
be withheld until officially released by
appropriate federal authority.

(12) General. Information disclosing
the new location of national archives,
art treasures, and so on, which have been
moved for safekeeping; damage to mili-
tary and mnaval objectives, including
docks, railroads, or commercial airports,
resulting from enemy action; transporta-
tion of munitions or other war materials,
including oil tank cars and trains; move-
ments of the President of the United
States, or of official military or diplo-
matiec missions of the United States or
of any other nation opposing the Axis
powers—routes, schedules, or destination,
within or without the continental limits
of the United States; movements of rank-
ing army or naval officers and staffs on
official business; movements of other in-
dividuals or units under special orders of
the army, navy or State Department.

71

Summation: It should be emphasized
that there is no objection to any of these
topies #f officially released. These re-
straints are suggested:

(1) Full and prompt obedience to all
lawful requests emanating from consti-
tuted authorities. If a broadcaster ques-
tions the wisdom of any request, he should
take it up with the Office of Censorship.

(2) Exercise of common sense in edit-
ing news, meeting new problems with sen-
sible solutions. Stations should feel free
at all times to call on the Office of Censor-
ship for clarification of individual prob-
lems.

II

Ad Lib Programs

Certain program structures do not per-
mit the exercise of complete discretion in
pre-determining the form they will take
on the air. These are the ad lib or in-
formal types of programs, Generally they
fall into four classifications:

(a) Request programs.

(b) Quiz programs (effective Feb. 1).

(¢) Forums and interviews (ad lib).

(d) Commentaries and descriptions
(ad lib).

As experience dictates the need of
changes, they will be made, and all sta-
tions notified. Stations should make cer-
tain that their program departments are
fully acquainted with these provisions.

(a) Request programs. Certain safe-
guards should be adopted by the broad-
caster in planning request programs. It
is requested that no telephoned or tele-
graphed requests for musical selections
be accepted for the duration of the emer-
gency. It is also requested that all mail
bearing requests be held for an unspeci-
fied length of time before it is honored
on the air. It is suggested that the broad-
caster stagger replies to requests. Care
should be exercised in guarding against
honoring a given request at a specified
time.

Special note is made here of “lost and
found” announcements and broadcast ma-
terial of a similar nature. Broad-asters
are asked to refuse acceptance of such
material when it is submitted via tele-
phone or telegraph by a private indi-
vidual. If the case involves a lost person,
lost dog, lost property or similar matter,
the broadcaster is advised to demand
written notice. It is suggested that care
be used by station continuity departments
in re-writing all such personal advertis-
ing. On the other hand, emergency an-
nouncements asked by police or other
authorized sources may be a-cepted. An-
nouncements bearing official authoriza-
tion seeking blood donors, lost persons,
stolen cars, and similar material may be
accepted by telephone, but confirmation
of the source is suggested.
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It is requested that announcements of
mass meetings not be honored unless they
come from an authorized representative
of an accredited Governmental or civilian
agency. Such requests should be accepted
only when submitted in writing.

(b) Quiz program. It is requested that
all audience-participation type quiz pro-
grams originating from remote points,
either by wire, transcription or short-
wave, be discontinued, except as qualified
hereinafter.

Any program which permits the pub-
lic accessibiiity to an open microphone is
dangerous and should be carefullr super-
vised. Because of the nature of quiz pro-
grams, in which the public is not only
permitted access to the microphone but
encouraged to speak into it, the danger
of usurpation by the enemy is enhanced.
The greatest danger here lies in the in-
formal interview conducted in a small
group—10 to 25 people. In larger groups
where participants are selected from a
theatre audience for example, the danger
is not so great.

Care in Small Crowds

Generally speaking, any quiz program
originating remotely, wherein the group
is small, and wherein no arrangement
exists for investigating the background
of participants, should be discontinued.
Included in this classification are all such
productions as man-on-the-street inter-
views, airport interviews, train terminal
interviews, and so forth.

In all studio-audience type quiz shows,
where the audience from which inter-
viewees are to be selected numbers less
than 50 people, program conductors are
asked to exercise special care. They
should devise a method whereby no in-
dividual seeking participation can be
GUARANTEED PARTICIPATION.

(¢) Forums and interviews. This re-
fers specifically to forums in which the
general public is permitted extemporane-
ous comment; to panel discussions in
which more than two persons participate;
and to interviews conducted by authorized
employees of the broadcasting company.
Although the likelihood of exploitation
here is slight, there are certain forums
during which comments are sought “from
the floor,” or audience, that demand cau-
tious production.

(d) Commentaries and descriptions.
(Ad lib). Special events reporters are
advised to avoid specific reference to lo-
cations and structures in on-the-spot
broadeasts fo'lowing air raids or other
enemy offensive action. Both such re-
porters and commentators should beware
of using any descriptive material which
might be employed by the enemy in plot-
ting an area for attack.

THE BROADCASTER IN SUM-
MARY, IS ASKED TO REMEMBER
THAT THERE IS NEED FOR EX-
TRAORDINARY CARE ESPECIALLY.
IN CASES WHERE HE OR HIS AU-
THORIZED REPRESENTATIVE IS
NOT IN FULL CONTROL OF THE
PROGRAM. -

Foreign Language Programs

It is requested that full transcripts,
either written or recorded, be kept of all
foreign language programs; it is sug-
gested that broadcasters take all neces-
sary precautions to prevent deviation
from seript by foreign language an-
nouncers and performers.

Miscellaneous

From time to time, the Office of Censor-
ship may find it necessary to issue fur-
ther communications, which will either
interpret certain existing requests, amend
or delete them, establish new ones or
cover special emergency conditions.

These communications will be addressed
to managers of radio stations and net-
works. They should have preferential
handling and it is therefore advisable
that certain alternate executives be ap-
pointed to execute them in the absence
of the regularly constituted authority. All
such communications will be coded in
numerical order, i.e.: R-1; R-2; R-3; etec.
Stations are advised to keep them in care-
ful filing order.

The American broadcasting industry’s
greatest contribution to victory will be
the use of good common sense. Too fre-
quently radio in general instead of the
individual offender is blamed for even
the most minor dereliction. If material
is doubtful, it should not be used; submit
it to the Office of Censorship for review.
Free speech will not suffer during this
emergency period beyond the absolute
precautions which are necessary to the
protection of a culture which makes our
radio the freest in the world.

Broadcasters are asked merelv to ex-
ercise restraint in the handling of news
that might be damaging, for the Army
behind the Army represents a great force
in the war effort. Radio is advised to
steer clear of dramatic programs which
attempt to portray the horrors of combat;
to avoid sound effects which might be
mistaken for air raid alarms. Radio is
one of the greatest liaison officers between
the fighting front and the people. Its
voice will speak the news first. It should
speak wisely and calmly. In short, radio
is endowed with a rich opportunity to
keep America entertained and interested,
and that opportunity should be pursued
with vigor.

* * * *x * * *x *x Kk Kk *k *k Kk *k Kk K
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HGRIGULTURE AND THE RADID

By Wallace Kadderly,
Chief of Radio Service, U. S. Department of Agricullure

HE part that agriculture is taking in

the war has been recognized in a vast
production program, “Food For Free-
dom,” under the leadership of President
Roosevelt and Seecretary of Agriculture
Wickard. Agricultural radio, as an im-
portant cog in this campaign, stems out
from the Department of Agriculture’s
radio division, which is acting as a focal
point from which this work originates.
In peace-time the farmer has learned the
value of the farm radio, which in these
times of emergency has become immeas-
urable. The character, quality and
amount of farm service rendered by
radio in the past—when the aim was
simply to promote individual gain and
national progress—bodes well for the
service this year and in the future—
while our existence as a free nation is
at stake.

Farm Radio Service

Throughout the nation, more than 600
of the some 900 stations present regu-
larly scheduled agricultural information
in cooperation with the U. S. Department
of Agriculture and the cooperating Fed-
eral-State Agricultural Extension Ser-
vices. Extent of Farm Radio is indicated
by the following air activity during 1941-
1942:

90 to 100 stations—National Farm and
Home Hour, Blue Network. Fifteen min-
utes of farm and home information pre-
sented Monday through Friday by De-
partment of Agriculture.

11 to 13 stations—Western Agricul-
ture, western regional leg of The Blue
Network. Fifteen minutes of information
presented Monday through Friday by
Department of Agriculture and the Land
Grant Colleges in the Far Western States.

50 to 60 stations—agricultural broad-
casts directed by station’s own full-time
farm program directors, using manu-
seript information, transcriptions, and
live talent programs prepared by Depart-
ment of Agriculture and Extension Ser-
vices.

433 stations — farm market reports

supplied by Department’s Agricultural
Marketing Service.

420 stations — Farm Flashes, syndi-
cated manuseript service of agricultural
information prepared by the Depart-
ment; released to stations in 42 States
through State Extension Services (many
of which add material of their own) and
in 6 States direct to stations.

242 stations—Homemakers’ Chats, five-
days-a-week, syndicated manuseript ser-
vice containing information on foods, nu-
trition, and home management, prepared
by the Department, released in 14 States
through State Extension Services and in
34 States direct to stations.

12 stations — 15-minute daily except
Sunday programs by the New England
Radio News Service, which is sponsored
by Department agencies, State Depart-
ments of Agriculture, and certain Exten-
sion Services in New England.

19 stations—daily except Sunday 15
minute seript program by the New Eng-
land Radio News Service.

CBS Country Journal, presented na-
tionally, provides time frequently for De-
partment speakers and uses considerable
information supplied by Department
agencies.

Conclusion

This is not a complete list of station
and network cooperation. State and
county representatives of the Depart-
ment agencies, and the Federal-State
Agricultural Extension Services, prepare
and present programs on many individual
stations and on some regional and State
networks. For example, 256 stations pro-
vide time for programs by county exten-
sion agents. And in 33 States the State
extension services are presenting pro-
grams regularly over a station or net-
work covering all or a major part of the
State.

The Department welcomes the oppor-
tunity to cooperate with any station that
desires to provide its listeners with farm
and home information.
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FOR A UNITED HEMIGPHERE

By Sylvester L. Weaver, Jr.,
Director, Radio Section, Office of Coordinator of Inter-American Affairs

UR national defense and the success-

ful prosecution of the war requires
a united people in our own land, but
without a united hemisphere, we still
stand imperiled. The southern republics
of the western world have been under a
propaganda barrage from the Axis for
almost ten years. The insidious Nazi
line has been blasted from radio speakers
in every country, and until recently, we
have made no attempt to combat it. To-
day, the vitality of radio is being added
to the general effort to show the southern
democracies that their cause and ours
are ingseparable, that our destinies are
interlocked. The success of the “Good
Neighbor” policy has already been felt
in the swing of the southern republics to
our side in the war. Today, over a hun-
dred stations in Latin America carry
impartial AP and UP news daily, re-
placing the admittedly biased Trans-
Ocean news delivered free from Berlin.
American advertisers sponsor these
broadcasts.

U. S. International Networks

Today, three international radio chains
are operating in Latin America, and in
their development lies the possibility of
a revolution in broadcasting in the
southern republics such as followed the
creation of chain broadcasting in this
country. For the first time, the people
of the other Americas will hear regu-
larly international events, great attrac-
tions, world famous personalities. Net-
work radio should be the beginning of
real internationalism in this hemisphere.

QOur operations in the Radio Section of
the Office of the Coordinator of Inter-
American Affairs, are two-fold. We must
increase the flow of pro-American shows
to reach more and more people over more
and more stations in Latin America; and
we must use radio in this country to
gain an aroused and enthusiastic public
opinion for the Good Neighbor policy.
Qur job in the U. S. is mainly one of
coordination, stimulation and service.

OCIA Activities

Bulletins of information, special event
scripts, some transcriptions, are sent to
the local stations weekly. We work with
networks in the production of features
with a Latin American direction, and
with agencies, advertisers, and artists
for the use of topical material about our
southern neighbors. All operations in
the U. S. are based on a realistic ap-
proach. The material we send out must
be timely, must be good radio. Material
for artists must be exclusive. Since
radio reflects the American scene, and
since today the American scene reflects
a real interest in the southern republics,
then we must supply the material that
radio wants and needs.

In the southern republics, our prob-
lems are more difficult. Betting on every
horse in the race, we are placing shows
point-to-point over commercial facilities,
sending transeriptions to local stations,
urging program service companies to
expand their efforts, getting advertisers
to use larger appropriations in Latin
America, working to improve short wave
program output and station facilities,
cooperating with the U. 8. networks in
Latin America for better shows, offering
seript service to local stations.

The U. S. campaign is under way, still
far short of our objectives. Most readers
will have felt our presence by now, and
can expect more from us in the future.
We want more and better shows about
Latin America over U. S. facilities, want
more interesting and arresting material
delivered by more artists. Only thus can
we get more information about, more
understanding of, more respect for the
people of the other Americas. Radio can
play a major part in creating a hemi-
spheric understanding and a linking of
the destinies of the Americas, no matter
what the obstacles may be.

For Complete Inter-American Section Please Turn to Page 997

% %
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AMERICA’S ACE RADIO
POLICE NEWS COMMENTATOR

FRANGIS P. (TIP) O'NEILL

of BOSTON, MASSACHUSETTS

26 YEARS
A EDITOR
NEWSPAPERMAN AND
PUBLISEER
°
"TIP” O'NEILL'S
10 YEARS

POLICE NEWS
OF
BOSTON, MASE.

AMERICA’S TOP
POLICE NEWS
BROADCASTER

“TIP” O’NEILL

SPONSORS and ADVERTISERS:—

Why Not Sign Up This Dynamic Radio Police News Commentator for Your
Program Now?

CURRENT RADIO TALK TITLED:—

“Police, Gangsters, Rackets, and Racketeers”

ADDRESS ALL COMMUNICATIONS TO:—
Francis P. (Tip) O'Neill at 581 Boylston Street, Boston, Massachusetts.

|
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RADIO DAILY

Fifth Annual Poll of the Radio Editors and Critics for 1941-1942
(Released December 23, 1941)

Programs
JELL-O o e 552
Bob Hope Program. ................ ..t 486
Fibber McGee & Molly. .. ... ... i i 358
Chase & Sanborn. . ... i 316
Fred Allen Hour ............0 00t 310
Informeation Please ........... .. ... . .. .. ... 296
Kraft Music Hall. . ......... .. .. i 260
Ford Sunday Evening Hour................................. 232
Lux Radio Theater......... .. ... .. ... . ... . . . oo .. 196
Take W Or Leave It. ... ... ... ... ... . . . . .. .. 174
Entertainers
BOB HOPE . ... .. e 596
Jack Benny .. ... ... 522
Fred Allen ............ ... . 462
Fibber McGee & Molly. .. ... ... ... ... .. . . i . 370
Bing Crosby ............ . 348
Edgar Bergen . ....... ... ... . .. . . ... 324
Kay Kyser ......... ... . 150
Eddie Cantor . ......... ... . . . . . 132
Kete Smith ... ... .. .. .. 128
Red Skelton ........... .. . . . . . . 116
Dramatic Shows
LUX BADIO THEATER. .. ... ... . i 716
Helen Haves ............o i i 252
Orson Welles ........... ... . . . it 196
Silver Theater .............. .. ... . . 192
Sherlock Holmes ....... ... .. .. . . . . . . . .. 158
First Nighter ..... ... .. .. ... . . . . . . . . . . . .. ... .... e 150
Cavalcade ......... .. 142
Norman Corwin (CBS Workshop). .................cvvin... 136
Screen Guild ........... ... ... e 120
Aldrich Family . ... . 118
Educational Series
CHICAGO "U"ROUND TABLE ............ .. ... ... ... ..... 316
CBS School ofthe Air.. ........... ... . . . 300
American Town Hall of the Air. .. ... ... ... ... ... ....... 274
Damrosch Music Appreciation Hour.......................... 158
Information Please ............ .. . . .. . . . .. 136
American Forum of the Air................. .. .. ... .. ... ... 116
The World Is Yours. ................. e 60
Invitation to Learning. .. .......... ... ... ... ... ... .. ....... 52
National Farm and Home Hour. .. ............ ... .. ... ....... 48
March of Time. . .......... i 40
79
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JUANITA JURREZ
JORGE NEGRETE
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RESULTS OF RADIO DAILY
1941 CRITICS POLL

Dance Bands

Dance Bands

(Sweet) {Swing)
GUY LOMBARDO .................... 544 GLENN MILLER ....................... 490
Wayne King ......................... 466 Benny Goodman ...................... 400
Fred Waring .......................... 282 Tommy Dorsey ........................ 280
Sammy Kaye ........................ 194 Artie Shaw .......... ... ... ... ... 216
Kay Kyser ........... ... ... ... ...... 190 Jimmy Dorsey ......................... 128
Glenn Miller ......................... 184 Kay Kyser ........................... 120
Ray Noble ........................... 96 Sammy Kaye ......................... 106
Freddie Martin ....................... 94 Les Brown ........................... 102
Eddie Duchin ......................... 94 Harry James ........................ .. 90
Claude Thornhill ...................... 90 Gene Krupa ................... ... ... 86
Comedians Quiz Shows
BOB HOPE ............0 . 670 INFORMATION PLEASE ............... 748
Jack Benny ........................... 654 Take It Or Leave It.................... 666
Fred Allen ................ ... ....... 536 Quiz Kids ............................ 286
Fibber McGee & Molly. .. .............. 440 D e 248
Edgar Bergenm ........................ 268 Truth or Consequences................. 186
Eddie Cantor ......................... 174 Kay Kyser's Kollege................... 140
Abbott & Costello..................... 150 Double or Nothing..................... 120
Red Skelton ...........oooouoi i, 126 Battle of the Sexes..................... 98
John Barrymore . ..................... 88 Prof. Quiz ............................ 64
Rochester ............................ 74 VoxPop .......... ... ... ... 64
News Commentators Sports Commentatol's
H. V. KALTENBORN................... 486 BILL STERN ........... ... 748
Raymond Gram Swing................. 370 Ted Husing .......................... 698
Elmer Davis .......................... 354 Red Barber ..................... 362
Lowell ThomdS ... oo oo 278 Bob Elson ............................ 104
William Shifer ........................ 160 Don Dumphy .......................... 74
Gabriel Heatter ...................... 156 Clem McCarthy .................. ... 60
Fulton Lewis, Jr........................ 140 Graham McNamee .................... 48
Walter Winchell ..................... 124 Fort Pearson ......................... 46
Boake Carter ............ooroooni . 98 Sam Balter ........................... 44
H. B. Baukhage ....................... 76 Tom Slater ........................... 42
Dramatic Serials Children’s Shows

ALDRICH FAMILY .................... 336 LONE RANGER ....................... 266
One Man's Family..................... 262 Let's Pretend ......................... 260
Vic and Sade......................... 120 Quiz Kids ............. o 160
ILove a Mystery...................... 116 Ireene Wicker ........................ 152
T%\e Goldbergs ....................... 76 Coast to Coaston aBus................ 124
Big Town ............................ 68 Music Appreciation Hour. ... ... 116
Second Husband ...................., -]

Blondie «................c.oiiiiol.. 48 The Bartons .......................... los
Portla Faces Life...................... 44 Jack Amstrong ..................... .. 104
Ma Perking .......................... 44 CBS School of the Air................. 86
Life Can Be Beautiful.................. 42 Little Orphan Annie .................. 72

CONTINUED ON FOLLOWING PAGE
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Y Radio Productions

el”ﬁ/LLf RCL WLOI/LCZ

CORPORATI
R ESENTS

The Nation’s Outstanding Transcribed Shows

+ "““THE MEAL OF YOUR LIFE”

A half-hour transcribed (by World Broadcasting) show featuring such outsianding
name personalities as ELSA MAXWELL, GERTRUDE LAWRENCE, ILKA CHASE,
BURGESS MEREDITH, GEORGE JESSEL, PAUL LUKAS, BORIS KARLOFF, and many
others. A diflerent famous quest star appears on every show, supported by an
outslanding cast of Broadway and Hollywood talent. A merchandising deal goes
with the show that costs the sponsor ABSOLUTELY NOTHING . . . in fact, the mer-
chandise give-away is, itself, included at no cost.

% "“RADIO THEATRE OF FAMOUS CLASSICS”

A half-hour transcribed (by World Broadcasting) dramatization of the world's greatest
classics. De Maupassant, Stevenson, Zola, Ibsen, and Wilde: these are your writers.
Each show is complete in itsell, brilliantly produced and directed with an outstanding
casi, and adapted for radio by today’s foremcst radio wrilers. The merchandising
campaign included in the cost of this show consists of a give-away of a 500-page
cloth-bound book of the collected works of each author. The campaign and books
are GRATIS TO THE SPONSOR.

% ""CURTAINS UP FOR VICTORY"

presented by

THE AMERICAN THEATRE WING WAR SERVICE
(Radio Division)

A half-hour iranscribed (by World Broadcasting) show which, without question, is the
dream of every radio sponsor. The biggest names of siage, screen, and radio are
siarred in these half-hour productions which will be radic adaptations of famous
American plays, writlen by the most outslanding playwrights in the country, and
directed by radio’s most competent directors. The net proceeds of the sale of this
program are to be turned over io The American Theaire Wing War Service, Radio
Division, for their allied war charities.

% ""FAMOUS FATHERS"

A fifteen-minute {ranscribed (by World Broadcasting) show that has been tested
and proven on more than one hundred slations throughout the country. This program
features Howard Lindsay (as master of ceremonies), the star and co-author of ‘Life
With Father.” Each week Howard Lindsay has as his guest a famous American
father who tells of some of the outstanding events in his life, and there is «
dramatization of these evenls with the guest star playing his own role. The guests
are stars of stage, screen, radio, and many other fields. Success stories on this
program are available upon request.

Audition transcriptions are available on all these shows.
(A $5.00 deposit is requested on all auditions: this
amount is refundable upon return of the transcription).
Brochures and sample copies of merchandising items
are also available upon request. WRITE .. . WIRE ., . .
TELEPHONE. . ..

KERMIT-RAYMOND CORPORATION

745 FIFTH AVENUE, NEW YORK CITY
ELdorado 5-5511 Raymond Green, General Manager
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Symphony Conductor
ARTURO TOSCANINI .................
Leopold Stokowski ....................
Dr, Frank Black........................
Eugene Ormandy .....................
Andre Kostelanetz ....................
Alfred Wallenstein
John Barbarolli .......................
Walter Damrosch .....................

Sir Thomas Beecham................. ..
Arthur Rodzinski .....................

Male Vocadlists
(Classical)
RICHARD CROOKS ...................
James Melton .........................
Lawrence Tibbett .....................
Jan Peerce .............. ... ... ..
John Charles Thomas...................
Nelson Eddy .........................
Nino Martini ............... ... ......
Frank Munn ...... .. ... .. ............
Paul Robeson ............ ... ..........
Lauritz Melchior . .....................

Male Vocalists
(Popular)

BING CROSBY .......................
Kenny Baker .........................
Dennis Day ..........................
Lanny Ross ..........................
Barry Wood ........ ... ... ... ... . ...
Ray Eberle
Frank Parker .........................
Harry Babbitt ......... ... ... ... . ...
Tony Martin
Frank Munn ..........................

Symphony Programs

N. Y. PHILHARMONIC................. 626
Ford Symphony ...................... 552
NBC Symphony ....................... 542
Philadelphia Symphony ............... 220
Coca-Cola (Kostelanetz) ............... 178
The Voice of Firestone.................. 142
Metropolitan Opera ................... 120
Frank Black Orchestra................. 114
Cleveland Symphony ........... ...... 82
Radio City Symphony.................. 66
Female Vocalists
(Classical)
LILY PONS .......... ... ... ..., 492
Gladys Swarthout ..................... 354
Jessica Dragonette .................... 226
Lucille Manners ........ .............. 200
Vivian della Chiesa................... 194
Rise Stevens .......................... 184
Margaret Speaks ..................... 176
Francia White ............. ... ........ 164
Jean Dickenson ....................... 130
Marian Anderson ..................... 106
Female Vocalists
(Popular)
KATE SMITH ......................... 510
Dinah Shore ......................... 480
Connie Boswell ....................... 478
Ginny Simms ............ ... ... ..., 340
Frances Langford ..................... 168
Martha Tilton ........................ 116
Mary Martin ................... ... ... 106
Bonnie Baker ........................ 92
Bea Wain ...................couou... 90
Helen OConnell ...................... 60

ADIO editors, writers and critics on newspapers and periodicals throughout
the United States, its possessions and in Canada took part in the fifth annual
poll conducted by RADIO DAILY .

Tabulations were made on the basis of 10 powts for each first choice, 9 points

for each second choice and proportionately down the line.

foim‘s out of a possible 1,000.

All figures represent

Original signed questionnaires as returned by the radio cditors and the work-
sheets used in the tabulation of the votes are carcfilly preserved by RADIO DAILY.
It is regarded as the one authoritative pool of its kind conducted by a radio industry
business paper and is prescited as a service to the trade, which finds it helpful to
have a true cross-section of opinion from the natioi’s radio editors.

CONTINUED ON FOLLOWING PAGE
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DATA ON PROGRAM WINNERS
IN RADIO DAILY’S FIFTH
ANNUAL POLL of RADIO CRITICS

Jell-O
Sponsored by General Foods Corp., for Jell-O; Sundays, 7-7:30 p.m. on the NBC
Red network. Agency: Young & Rubicam, Inc. Cast: Jack Benny, Mary Livingstone,
Rochester, Dennis Day, Don Wil:on. Orchestra: Phil Harris.
A
3
Bob Hope Program
Spensored by Pepsodent Co.; Tuesdays, 10-10:30 p.m. on the NBC Red network.
Agency: Lord & Thomas, Inc¢. Cast: Bob Hope, Jerry Colonna, Frances Langford, Betty
Hutton and guest stars. Orchestra: Skinnay Ennis.

PAG
Fibber McGee & Molly
Sponsored by S. C. Johnson & Son, Inc., for floor wax and polish; Tuesdays, 9:30-10

p.m. on NBC Red network. Agency: Needham, Louis & Brorby, Inc. Cast: Marion and
Jim Jordan. Orchestra: Billy Mills.
PAG

Chase & Sanborn

Sponsored by Standard Brands, Inc., for Chase & Sanborn coffee; Sundays, 8-8:30
p.m. on the NBC Red network. Agency: J. Walter Thompson Co. Cast: Edgar Bergen
and Charlie McCarthy, Abbott & Costello, with guest stars. Orchestra: Ray Noble.

Fred Allen Show

Sponsored by the Texas Co.; Wednesdays, 9-10 p.m. on the CBS network. Agency:
Buchanan Co. Cast: Fred Allen, Portland Hoffa, Kenny Baker and guest stars.
Orchestra: Al Goodman.

PAG

Information Please

Sponsored by American Tobacco Co., for Lucky Strike cigarettes; Fridays, 8:30-9
p.m. on NBC Red network. Agency: Lord & Thomas, Ine. Cast: Clifton Fadiman,
Franklin P. Adams, John Kieran, Oscar Levant, Milton Cross and guest.

Y
Kraft Music Hall

Sponsored by Kraft Cheese Corp.; Thursdays, 9-10 p.m. on NBC Red network.
Agency: J. Walter Thompson Co. Cast: Bing Crosby, Connie Boswell, Jerry Lester
and guest stars. Orchestra: John Scott Trotter.

Ford Sunday Evening Hour

Sponsored by Ford Motor Co.; Sundays, 9-10 p.m. on the CBS network. Agency:
McCann-Erickson. Cast: Ford Symphony Orchestra and Chorus, guest soloists, instru-
mentalists and conductors.

PAG

Lux Radio Theater

Sponsored by Lever Bros. for Lux toilet soap; Mondays, 9-10 p.m. on the CBS
network. Agency: J. Walter Thompson Co. Cast: Cecil B. DeMille, producer, and guest
stars. Orchestra: Louis Silvers.

PAG

Take It Or Leave It

) Sponsored by Eversharp, Ine.: Sundays, 10-10:30 p.m. on the CBS network. Agency:
Biow Co. Cast: Bob Hawk, emcee, and contestants from the studio audience.
(Program times indicated are in the Eastern Time Zone.)

[ R e R R e
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IMPORTANT RADIO

Telephone Numbers
in NEW YORK

Radio Stations
WAAT (N. Y. Office)
BC

............................. PLaza
WOrth
PEnnsylvania
................. rcle

National Networks

Columbia Broadcasting System.. . Wlckersham
Murual Broadcasting System. ... .. PEnnsyivania
National Broadcasting Co.............. Clrele
Blue Network, Inc............ . ... ... Clrcle

5-5780
2-2000
4-9735
5-0333
9-3775
2-2000
7-8300
9-2360
2-3033
9-7841
3-4204
8-0066
9-6000
7-8300
2-1300
6-2200
2-5767
3-3300
2-5600
6-8600
5-7979
5-2811
5-5566
5-0313

2-2000
6-9600
7-8300
7-8300

Station Representatives

Adams & Adams. ................ MUrray Hill
American Network, Inc..... ... .. MuUrray Hill
John Blair & Co............ ... .. MuUrray Hill
The Branham Co.............. .. MUrray Hill
British Broadcasting Corp.............. Clrcle
Burn-Smith Co................... MUrray Hill
Capper Publications, Inc......... . .. MOhawk
Cox & Fanz.......... .......... MuUrray Hill
The Foreman Co................... ELdorado
Free & Peters, fnc............. ... ..... PLaza
Arthur H. Hagg & Associates...... MUrray Hill
Headley-Reed Co. ........... ... MUrray Hill
George P. Holiingberry Co........ MuUrray Hill
The Katz Agency.......... ... ... .LOngacre
Joseph Hershey McGillvra. . ... .. MuUrray Hill
J. P. McKinney........ ... ... ..., Clrcle
National Broadcasting Co......... ....Clrcle
John H. Perry Asscciates.......... MUrray Hill
Edward Petty & Co......... ... .. MUrray Hill
Radio Advertising Corp MUrray Hill
Radio Sales .................._. Wickersham
William G. Rambeau Co.......... .. CAledonia
Paul H. Raymer Co............... MUrray Hill
Reynolds-Fitzgerald, Inc. .......... ELdorado
Sears & Ayer. ... ... .. .. ..... «....AShland
Spot Sales, Inc.................... Eldorado
Weed & Co................... .. VAnderbilt
The Walker Co.................. MuUrray Hill
Howard A. Wilson Co............ MuUrray Hill

Advertising Agencies

N. W. Ayer & Son, Inc...... ... .. ... Clrcle
Badger & Browning & Hersey......... Clrcle
Ted Bates, Inc........................ Clrcle
Batten, Barton, Durstine & Osborn,

Inc. .. ELdorado

2-6148
2-2737
9-6084
6-1860
7-0656
4-6947
4-3280
2-8284
5-0174
6-5080
5-4131
2-8865
3-5470
3-9447
5-4595
2-8755
7-1178
7-8300
4-1642
2-4401
3-7865
2-2000
5-4940
2-8690
5-7020
4-1647
5-5040
6-4542
6-9151
6-1230

6-0200
7-3720
6-9700

86

=

Benton & Bowles,
Bermingham Castleman & Pierce,

.......................... LExington
The Blow Co., Inc.....ooooviiin Circle
Blackett- Sample Hummert, Inc....Wlckersham

Brooke, Smith, French & Dorrance,

Inc. ... MUrray Hill
Franklin Bruck Advertising Corp... ..Clircle
Buchanan & Co................... MEdallion
Campbel}-Ewald Co. of N. Y.......... Clrcle
The Caples Co...........cvuun.. MuUrray Hill
Compton Advertising Inc.............. Clrcle
D'Arcy Advertising Co............... ElLdorado
Donahue & Coe, Inc............... COlumbus
Doremus & Co............ Ll REctor
Sherman & Ellis Co. ............ LAckawanna
Erwin, Wasey & Co................ MOhawk
William Esty & Co................ CAledonia
Federal Advertising Agency, Inc.....ELdorado
Albert Frank-Guenther Law, Inc....COrtland
Fuller & Smith & Ross, Inc........ MUrray Hill
Gardner Advertising Co........... COlumbus
J. Stirling Getchell, Inc.......... MUrray Hill
Geyer, Cornell & Newell, Inc....Wlckersham
Grant Advertising, Inc................. Clrcle
M. H. Hackett, Inc.................... Clrcle
Charles W. Hoyt Co., Inc......... MUrray Hill
Ivey & Ellington, Inc............. MUrray Hill
H. W. Kastor & Sons Advertising Co.

COlumbus
Joseph Katz Co................ Wlckersham
Kenyon & Eckhardt, Tnc............... PLaza
H. M. Kiesewetter Advertising Agency,

Inc. LExington
Knox Reeves, Advertising, Inc.....MUrray Hill
Arthur Kudner, Inc................... Clrcle
Lambert & Feasley, Inc............ COlumbus
Lennen & Mitchell, Inc....... ... MuUrray Hill
Lord & Thomas................. Wickersham
Marschalk & Pratt, Inc.......... VAnderbilt
J. M. Mathes, Inc................ LExington
Maxon, Inc........ ... ... ...... ... ELdorado
McCann-Erickson, tnc. .............. Clrcle
McKee & Albright. .. ... ....... ... COlumbus
C.L MillerCo....ooovvvvnnnnn MUrray Hill
Morse International, Inc............ LExington
Newell-Emmett Co., Inc............ AShland
Paris & Peart................ ... CAledonia

Peck Advertising Agency
Pedlar & Ryan, Inc.........

Charles Dallas Reach Co......
Redfield-Johnstone, Inc................ L
Ruthrauff & Ryan,
Russel M. Seeds Co................... Clrcle

Stack-Goble Advertising Co........... PLaza
Street & Finney. ... ... ... .. ... ... ... BRyant
J. Walter Thompson Co............ MOhawk
Tracy-Locke-Dawson ............... AShland
Warwick & Legler............... MuUrray Hill
Ward Wheelock Co.................... PLaza
Young & Rubicam, Inc.............. AShland
Publications
Advertising Age..................... BRyant
Advertising & Selllng............. CAledonia
The Billboard. ..................... MEdallion
Broadcasting and Broadcasting Adver-

HSing o i Laza
Metronome ........... .. ... ... Clrcle
Printers’ Ink ..... ... ... ... ..., AShland
Radio Advertising (Rates and Data)..LExington
Radio Craft ...........c.iviiiiinen. REctor
RADIO DAILY. ... ......... Wlsconsin
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2-0400

2-7550
6-9300
2-2700

6-1800
7-7661
3-3380
7-6383
6-6500
6-2800
5-5435
5-4252
2-1600
4-3570
4-8700
5-1900
5-6400
7-5060
6-5600
5-2000
6-4800
2-5400
5-4485
6-1940
2-0850
2-5248

5-6135
2-2740
3-0700

2-0025
4-3982
6-3200
5-3721

2-9170
2-6600
6-2022
2-7450
5-2930
5-7000
5-2058
2-1010
2-6727
4-4900
5-9840
3-0900
5-1500
6-5924
3-6121

6-6400
6-1382
3-7444
9-2400
4-7700
4-1690
6-8585
3-7120
4-8400

9-6432
5-9770
3-1616

5-835%
7-4500
4-6500
2-6611
2-9690
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Radio Guide .................... MUrray Hilil
Radio Retailing ............ ...... MEdallion
Radio Retailing—Today ............... PLaza
Radio Weekly ...................... WAIlker
Sales Management.................. MOhawk
Standard Advertising Register.. . ... MEdaliion
Tide ... ... AShland
Variety ... .. ... .. ... BRyant

News Agencies and
Associations

Associated Press ..................... Clrcle
international News Service....... MUrray Hill
Press Asscciation, Inc...... .. ......... Clrcle

Radio News Association....... ... MuUrray Hill
Transradio Press Service, Inc... ... MUrray Hill
United Press ............. ... .. MUrray Hill

Talent Agencies

James Appell ... ... . ... ... .. .. Laza
Batchelor Enterprises, Inc.............. Clrc.e
Herman Bernie ............ . ... .. COlumbus
Columbia Concerts Corp.............. Clrcle
Consolidated Radio Artists, lac.....COlumbus
Ken Dolan & Co........ .. .. .. . . .. COlumbus
Wallace Downey, Inc..... ... ... ... .. .. Clrcle
Evans & Salter....................... Clrcle
Fanchon & Marco. ......... ... ... . .. Clrcle
Moe Gale ........................ LOngacre
General Amusement Corp............... Clrcle
William  Gernannt....... ... .... VAnderbilt
Don Haynes ........ ... .. ... ... ... .. Clrcle
Hesse & McCaffrey.......... ... ... ELdorado
Stella Karn ......... ... ..... . ... VAnderbilt
Bob Kerr ....... ... .. ... .. ... .. COlumbus
Ben B. Lipset, Inc........... . ... CHickering
A. G S Lyons, Inc........ ... ... ... PLaza
Management Corp. of America....Wlckersham
A T. Michaud. . .......... ... ... .. . .. Clrcle
Mills Artists, Inc.................. ... Clrcle
Witliam Morris Azency, Inc......... ... Circle
Leo Morrison, Inc....... ... .. ... ... .. Clrcle
Music Corporation ¢t America. .. Wlckersham

James Peppe. . ... ... PLaza
Myron Selznick Co. of N. Y... ... .. Clrcle
Roy Wilson (Wiison, Poweil & Hayward) . PLaza
Ed Wolf & Associates............... .. Clrcle

2-4690
3-0700
3-1340
5-2576
4-1760
3-5850
4-3390
9-8153

6-4111
2-013}
7-1357
2-4341
2-4054
2-0400

3-7840
6-4224
5-6647
7-6900
5-3580
5-1538
6-4684
7-6900
7-5630
3-6111
7-7550
6-1750
6-8520
5-1076
6-3860
5-8051
4-2466
3-518i
2-8900
5-5480
6-1566
7-2160
7-6413
2-8900
3-2636
7-6201
5-5480
7-4885

Program Producers and
Transcription and Recording

Companies
Advertisers’ Broadcasting Co........... BRyant
Advertisers Recording Service...... . ... Clrcle
Air Features, Inc. .......... .. .. Wilckersham

American Instnute of Food Products. WHitehall
Arthur H. Ashley........... .. .. .. COlumbus
Arts Recording Srudlcs & Recording Co...PLaza
Asch Recording Studics........ .. ... .. tBRyant
Associated Music Publishers, Inc...... BRyant
Audio-Scriptions, Inc.................. Clrcle
Basch Radio Productions... . .. .... MuUrray Hill
Broadcasting Program Service. . .. ... ... BRyant
Ted Collins ... ... ....... .. ....... Clrcle
Columbia Recording Ccrp............ .. Clrcle
Decca Records, Inc. .............. COlumbus
Federal Transcsibed Programs, Inc...CAledonia
Allen A. Funt Radio [roductions. . MUrray Hill
General Sound Corp................... PLaza
H. S. Goodman ............. ... Wickersham
Intercontinental Audio Video Corp.....CHelsea
International Radio Productions......... PLaza
Kent-Johnson, Inc. ............ ... ... PLaza
Kermit-Raymond Corp............... ELdorado
Langlois & Wentworth ..... ... .. ELdorado
Phillips H. Lord, Inc.............. Wilckersham
Charles Miche'son ........ . ... .. MUrray Hill
Management Corp. cf America....Wlckersham
Miller Broadcasting System_ Inc......... Clrcle
C. D. Morris Associates. .. . .PLaza
Musicraft Records, Inc................. Clrcle
Muzak Transcriptions, Inc............. BRyant
NBC Radio-Recording Division. ......... Clrcle
Nevill & Ross. .................. LAckawanna
Lilian Okun, Inc.................. COlumbus

9-1176
6-0141
2-0077
4-7303
5-1348
8-0407
9-3137
9-0847
7-7690
2-8877
9-4324
7-0094
7-7301
5-5662
5-7530
4-6148
3-3015
2-3338
3-3455
8-2600
3-7246
5-5511
5-1620
2-2211
2-3376
2-8900
6-0141
3-4144
7-0676
9-1247
7-8300
4-2067
5-0600
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Radio Events Syndicate ......... MUrray Hill

Radio-Field ................. .... VAnderbilt
RCA Manufacturing Co. ........ ..... AShland
Lewis Reid ................. .. ..... BRyant
Rockhill Radio Productions.......... ... PLaza
Bernard L. Schubert Inc............... PLaza
Henry Souvaine, Inc....... ..Clrcle
Shafier-Waible Radio Productions. . .BRyant

Standard Radio ......................
Star Radio Programs ...

Edwin Strong, inc.
Transamerican Broadcasting &

Television Corp. . ................. PLaza
Transcribed Radio Shows, Inc. ....LOngacre
Tyro Productions.................. COlumbus
Victor Recording Laboratory. .. .. .. MuUrray Hilt
Roger White ... .. ....... ... ... .... Clrcle
Roy Wilson ................ ..PLaza
Wolf Associates Clrcle
World Broadcasting System ...... Wlckersham
F.W. Ziv, Inc........... ... .. ... ..... PLaza

6-348.
6-2372"
4-7605
9-6121
3-8453
8-0771
7-5666
9-2682
9-4324
3-4991
9-5758

5-9800
5-3440
5-3737
4-6200
7-4943
5-5480
7-4885
2-2100
3-4147

Organizations, Unions and

Government Agencies

Actors’ Equity ... .. ... .. ... ... BRyant
Advertising Club ................. CAledonia
Advertising Federation of America... BRyant
American Association of Advertising

Agencies ... ... .. ... ... ... LExington
American Commumcahuns

Association ............... BOwling Green
American Federation of

Musicians . ............... ... PEnnsylvania
American Federation of Radio

Artists ... ... VAnderbiilt
American Newspaper Publishers

Association .................... CAledonia

CAP ... .. COlumbus
American Television Society....... .. CAledonia
Associated Actors & Artistes

of America ....................... BRyant
Association of National Advertisers. . ... BRyant
Broadcast Music, Inc. ........... PEnnsylvania

Coordinator of Inter-American Affairs

(Rockefeller Committee) ...... MuUrray Hill
FM Broadcasters, Inc. ........... MUrray Hill
Institute of Radio Engineers...... MEdallion

Music Fublishers’ Protective Association..Clrcle
National Association of Performing

Astists ... .. Clrcle
National Independent Broadcasters. ... .. Clrcle
National Labor Relations Board...... HAnover
Professional Music Men, Inc............ Clrcle
Radio Club of America............. LOngacre
SESAC ... BRyant
Society of Jewish Composers, Publishers

and Song Writers................ LOngacre
S~ngwriters’ Protective Association..COlumbus
Women’s National Radio Committee. . ... Clrcle

Hotels

Algonquin ... ... ... ... ... .. MUrray Hill
Ambassader ... oL Wlckersham
Astor ... Clrcle
Biltmore ........ ... ... .. ...... MUrray Hill
Commodore .................... MUrray Hill
Edison ...... ... .. ... .. ... oo Clrcle
Lincoln ... ... ... . ... ... .. ... . ..... Clrcle
Lombardy ........... ... ... ... .. ..... PLaza
New Yorker ..................... MEdallion
New Weston ........................ Plaza
Park Central ... ... ... .. ... ... ... .... Clrcle
fennsylvania .................. PEnnsylvania
Plaza .......... ... ... ... ... ..... Plaza
Ritz Cariton ... ...................... PlLaza
Ritz Tower ... ... .............. Wlckersham
Roosevelt MUrray Hill
St. Moritz .. Wlckersham
St. Regis
Savoy Plaza ... ... ............... VOlunteer
Sherry Netherland ................ VOlunteer
Vanderbilt ...... .. ............... AShland
Waldorf-Astoria .................. ELdorado
Warwick ......... ... Clrcle
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9-3550
5-1810
9-0430

2-7980
9-3006
6-2545
6-1810

5-2000
5-7464
5-7430

9-3550
9-6330
6-5466

3-6805
4-7201
3-5661
6-3084

7-8194
5-7979
2-4174
7-6075
5-6622
9-3223

5-9124
5-3758
7-4110

2-0101
2-1000
6-6000
9-7920
6-6000
6-5000
6-4500
3-8600
3-1000
3-4800
7-8000
6-5000
3-1740
3-4600
2-5000
6-9200
2-5800
3-4500
5-2600
5-2800
4-4000
5-3000
7-2700
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Adve~tising Agencies

Alber R. H. Company................. PRospect 3331
Batten, Barton, Durstine & Osborn... HOllywood 7337
Benton & Bowles Inc.................. Hillside 9151
Botsford, Constantine & Gardner...... PRospect 0206
Brisacher, Davis & Staff.............. PRospect 9368
Buchanan & Company, Inc............. Mlchigan 2156
Campbell-Ewald Company ............ PRospect 1275
The Caples Co..oo vt MUtual 4143

88

s e — — e ——
M~
in LOS ANGELES
= = —— — @ = =——— — — |
Radio Stations Erwin, Wasey & Company............. PRospect 5317
Hillman-Shane Advertising Agency Inc..VAndyke 5111}
KECA ... ... FAirfax 2121 Hixson-O'Donnell Advertising ......... MUtual 8331
KFAC ... Fltzroy 1231 Lennen & Mitchell..................... GRanite 7181
KFL o FAirfax 2121 Lord & Thomas...................... Mlchigan 7651
KFOX . . MUtual 2510 McCann-Erickson Inc. ............... MIchigan 4049
KFVD DRexe! 2391 McKee & Albright, Inc.............. HOllywood 8363
KFWB . HEmpstead 5151 Miner, Dan B. .................... Richmond 3101
KGER . ... . MAdison 2551 Morgan, Raymond R. Co. ........... HEmpstead 4194
KGF) o PRospect 2434 Needham, Louis & Brorby.............. GRanite 7186
KHJ o HOllywood 8111 Ruthrauff & Ryan Inc. ............... Hlllside 7593
KIEV CHapman 5-2388 Scholts Advertising Service........... Mlchigan 2396
KMFC ... BRadshaw 2-4411 Russel M. Seeds Co.................... Hlliside 7250
KMYR Hlliside 1161 Barton A. Stebbins Advertising Agency..TRinity 8821
KNX o HOllywood 1212 Thompson, J. Walter Co.............. Hillside 7241
KRKD .. TUcker 7111 Ward Wheelock Co. .................. Hlllside 0191
XELO (L. A. Office) .................. MAdison 6272 Weinberg, Milton, Advertising Co....... TUcker 4111
XEMO-XERB (L. A. Office).......... PRospect 9136 Young & Rubicam Inc. ............. HOllywood 2734
Networks Program Producers and
Columbia Broadcasting System....... HOllywood 1212 TI'“II.\'('I'I]H‘IOII “"d R(’(-"".d."y
Between 10 P.M. and 8:30 A.M...HOllywood 7052 Companies
Don Lee Broadcasting System........ HOllywood 8111 Associated Releases................. HO!lywood 2686
Mutual Broadcasting System.......... HOliywood 8111 Bennett Downie Associates............. GRanite 5722
National Broadcasting Co............ HOllywood 6161 Walter Biddick Co. ............... Rlchmond 6184
Blue Network Inc....... . ... ....... HOllywood 6161 G. C. Bird & Associates.............. HOllywood 3981
Columbia Recording Corp............... GRanite 4134
Station Representatives Paul Cruger ...... P PRI HOllywood 9352
Walter Biddick Co....... .......... Richmond 6184 Patrick Michael Cunning............... Hiliside 5915
. Davis & Schwegler. .............. ... HOllywood 7800
R. J. Bidwell Co........ ... ... .. ... .PRospect 3746 . o
. Decca Recording Division............ HOliywood 5191
John Blair & Co.......... ...... ... .PRospect 3584 N .
- Earnshaw Radio Productions.......... GLadstone 2555
The Branham Co. .............. ....Michigan 1269 . . .
Eccles Disc Recordings ................ Hlllside 8351
Free & Peters, Inc..... .. .. ...GLadstone 3949 . .
R Electro-Vox Recording Studios ..... GLadstone 2189
George P. Hollinbery Co............. VAN Dyke 7386 Fidelity Recordings......... ...... Hillside 7333
Joseph Hershey McGillvra............ PRospect 5319 . . T
i . Irving Fogel & Assoclates.............. WAInut 6485
National Broadcasting Co. .......... HOllywood 6161 . .
i Tag Garnett Radio Productions...... HOilywood 2-2254
Edward Petry & Co.................. Mlchigan 8729 .
. . Hollywood Recording Co.............. GLadstone 2191
Radio Advertising Corp..... ......... VAn Dyke 1901
. - C. P. MacGregor .........coovii.. Fltzroy 4191
Radio Sales ...................... HOHywood 1212 .
L . Fred C. Mertens & Associates........... FEderal 0119
Willtam G. Rambeau Co...... .......... GRanite 3636 X g .
. Miller Radiofilm Corp.................. Hlllside 9106
Paul H. Raymer Co............... ... VAndike 1901
X Raymond R. Morgan Co. ............ HEmpstead 4194
Reynolds-Fitzgerald, Inc. .............. TUcker 2474 . . .
K Music Corporation of America..... BRadshaw 2-3211
The Walker Co...oooov oo GRanite 1726 . R -
H d H. Wil C GRanite 1726 NBC Radio-Recording Division....... HOllywood 6161
owar . HSON R0u. e anite George Logan Price, Inc........... ... EXposition 1960
Radio Producers of Hollywood....... HOllywood 6288

Radio Recorders, Inc, .............. HOllywood 3917
Radio Transcriptions Co. of America..Hollywood 3545
RCA Manufacturing Co. ............. Hlllside 5171

Rec-Art Studios .................... PRospect 9232
Edward Sloman Productions....... CRestview 1-2242
Speed-Q Sound Effects............... PRospect 2035
Standard Radio, Inc. ................. Hlilside 0188
Wolf Associates, Inc................. GCladstone 6676
World Breadcasting System.......... HOllywood 6321
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Radio Artists Agencies

Columbia Management of Calif.... .. HOllywood 6365
Consolidated Radio Artists......... CRestview 1-1171
Everett N. Crosby, Ltd............. CRestview 1-1171
KenDolan &G Co................... CRestview 1-9185
Fanchon & Marco................... VAn Dyke 2041
General Amusement Corp. ......... BRadshaw 2-425%
Irwin, Lou....... L CRestview 1-7131
Lyons, A. & S.................... BRadshaw 2-2893
Morris Agency, William............ CResfview 1-6161
Morrison, Leo ................... CRestview 1-9191
Music Corporation of America...... CRestview 6-2001
NBC Artists Service................ HOllywood 6161
James L. Saphier.............. ... ..... Hlllside 9226
Selznick, Myron................... CRestview 1-5171
Louis Shurr....... ... ..._. BRI CRestview 1-1116
Swanson, H. N. ................. CRestview 1-5115
Wolf Associates, Inc................. Gladstone 6676
Publications

Broadcasting & Broadcast

Advertising  ................ ... GLadstone 7353
Printer'sInk ....... ... . o, MUtual 1809
RADIO DAILY. .. . ... ... .. ... .GRanite 6607
Radio Guide...................... CRestview 6-206]
Variety ... ... Hollywood 1141
Western Advertising. .. .... e MAdison 1313

Air Lines
American Airlines. . ............. .. ... STanly 7-1511
Grand Central Air Terminal....... CHapman 5-1222
Los Angeles Municipal Airport ... ... ORegon 8-1151
Pan American Airways................ Mlchigan 2121
TWA Mlchigan 8881
Union Air Terminal................... STanly 7-2161
United Air Lines............ .. .. .... MAdison 1212
Sport Arenas

American Legion

(Stadium-Hollywood) ... ... ... HOllywood 2951
Los Angeles Coliseum .......... ..... Richmond 6391
Gilmore Stadivm .................... WHitney 1163

Railway Terminals
Santa Fe .............. .. ... ...l MUtual 0111
Southern Paclfic .................... MIchigan 6161
Union Pacific ........................ TRinity 9211
Hotels

Ambassador Hotel .................... DRexel 7011
Biltmore Hotel .................... MIchigan 1011
Christle Hotel .................... HOllywood 2241
Clark Hotel ........................ MIchigan 4121
Del Monte Hotel (L. A. Offices)... . EXposition 9767
Garden of Allah Hotel.............. HOllywood 3581
Hollywood Hotel .................. HEmpstead 418}
Hollywood Knickerbocker ........... GLadstone 3171
Hollywood Plaza Hotel ............. GLadstone 1131
Roosevelt Hotel .................. HOllywood 2442
The Town House ................. EXposition 1234
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IMPORTANT RADIO AND GOVERN-
MENT TELEPHONE NUMBERS IN
Washington, D. C.

Federal Departments and

Agencies

White House .................. ...NAtional 1414
State Department..................... REpublic 5600
Treasury Department ................ NAtional 6400
War Department. .. ... .. ... ... REpublic 6700
Justice Department.. ... ... ... ........ REpublic 8200
Post Office Department .............. District 5360
Navy Department.. .. ... ... ... ... ... REpublic 7400
Interior Department

(Office of Education).............. REpublic 1820
Agriculture Department .............. REpublic 4142
Commerce Department ................ District 2200
Labor Department. . ................. EXecutive 2420
Federal Trade Commission ........... NAtional 8206
FEDERAL COMMUNCATIONS

COMMISSION ... ... ... ..coveouos EXecutive 3620
Securities & Exchange Commission... .. .. District 3633
National Labor Relations Board........ NAtional 9716
Wage & Hour Administration......... EXecutive 2420
Social Security oBard. .. ............... REpublic 6530
Supreme Court of the US............. EXecutive 1640
D. C. Court of Appeals............... REpublic 3811
U. S. District Court (for D. C.)....... District 2854
Capitol (Senate and House) ......... NAtional 3120
Defense Savings Staff................ NAtional 6400
Radio Script & Transcription Exchange,

Extension 2225, .............. oL REpublic 1820
Bureau of Census...................... District 2200
Office of Emergency Management.... ... REpublic 5050
Office of Civilian Defense............. REpublic 5050
Division of Information............... REpublic 5050
Office of Price Administration......... REpublic 5050
Office of Production Management...... REpublic 7500

Supply, Priorities & Allocations Board..REpublic

Non=Govermental

Clear Channel Group.............. .... REpublic 3306
National Association of Broadcasters...NAtional 2080
National Independent Broadcasters...... REpublic 3607
National Press Club. .................. REpublic 2500
Radio Correspondents’ Galleries........ NAtional 3120
RADIO DAILY ..... . ..... ......... REpublic 2395
Radio Manufacturers’ Association..... NAtional 4901
Radie Stations

WINX REpublic 8000

1) R MEtropolitan 3200
WMAL-WRC e REpubljc 4000
WOL ....... R MEtropolitan 0010
WWDC . NAtional 7203

Hotels

MEtropolitan 2626

Carleton Hotel
Dlstrict 3000

Mayflower Hotel

Raleigh Hotel ...................... NAtional 3810
Shoreham Hotel ...... ... ... ... ........ ADams 0700
Wardman Park Hotel. . .. ........... COfumbia 2000
Willard Hotel ..................... NAtional 4420

News Services

Associated Press .................... District 1500
International News Service........... NAtional 1733
Transradio Press ................. ... NAtional 1178
United Press ... .NAtional 9052

Railway Terminals
Baltimore & Ohio R. R. ............. District 3300
Pennsylvania R. R. ......... .. .. ... ... District 1424
Union Station ................... .. NAtional 2760
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f» VICTORY!

717 - 113 g S MR With the whrstles, the wheels
and the hammers of America’s mrghtrest industries forging the greatest

‘.‘armament the world ‘has ever known . . . it becomes incre'asingly im-
portant to maintain morale at the hrghest possible level to defeat our

: :;enemres on land, on sea and in the arr

Wrth the purchase of NBC’s

~ talent and artrsts business by NCAC on January l 1942, NCAC was

e streamhned for Vrctory'

...__V

i ! Bookmg over 500 ma;or at-
) "tractlons“‘frorn, coast ‘to‘“c'oast, lncluaing top-flrght artnsts and rnstru-
; 'mentalrsts of Concert Radro, Motlon Prcture, Theatre, Lecture, Ballet :
- jand all other forms of entertarnment the offrcers and personnel of
NCAC have pledged an all-out effort to prourde the best possible music

~and entertalnment available in thel.lm’ted States/today.

* @ 0‘—-—-V

NATlONAl CONCERTamfARTlSTS CO_RPORATION.I

711 FIFTH AVE + NEW YORK, N. Y.

ALFRED H. MORTON PRESIDENT D. S. TUTHILL DlRECTOR OF POPULAR DivISION _

Chlcago X Hollywood * San Francnsco E l.os Angeles R Bosfon
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Radio Stations

WAAF ... ... RANdolph 1932
WBBM . ... ... L., WHItehall 6000
WCBD ... SEEly 8066
WCFL ... .. SUPerior 5300
WCRW . e LINcoln 2188
WEDC .. ... . ... CRAwford 4100
WENR ... . SUPerior 8300
WGES ... SEEly 8066
WGN . .. SUPerior 0100
WHFC ... ... LAWndale 8228
WHIP ... WEBster 3234
WHN (Chicago office)

WIND (Chicago office)
wJJD
WLS .

National Networks

Columbia Broadcasting System....... WHiltehall 6000
Mutual Broadcasting System........... SUPerior 0100
National Broadcasting Co............. SUPerior 8300
Blue Network, Inc........... ... .. ... SUperior 8300

Station Representatives

John Blair & Co..oovvvven il SUPerior 8659
The Branham Co...................... CENtral 5726
Burn-Smith Co. ...................... CENtral 4290
Capper Publications ......... ......... CENtral 5977
Cox & Tanz.........cooovviinenonnn. FRAnklin 2095
The Foreman Co.................... DELaware 1869
Forjoe Co. ....ovv v ANDover 1685
Free & Peters....................... FRAnklin 6373
Arthur Hagg & Associates............. CENtral 7553
Headley-Reed Co. ..... R FRAnklin 4687
George P. Hollingbery ................. STAte 2898
International Radio Sales.............. CENtral 4547
The Katz Agency ................... CENtral 4238
Joseph Hershey McGillvra............. SUPerior 3444
J. R. McKinney & Son............... SUPerior 9866
National Broadcasting Co. ........... SUPerior 8300
John E. Pearson............ P FRAnklin 2359

John H. Perry Associates. . .HARrison 8085

Edward Petry & Co.

.DELaware 8600

Radio Sales .......... .. .WHIltehall 6000
Radio Advertising Corp................ CENtral 1743
William G. Rambeau Co.............. ANDover 5566
Paui H. Raymer Co.................. SUPerior 4473
Reynolds-Fitzgerald, Inc. ............... STAte 4294
Sears & Ayer................co ... SUPerior 8177
The Walker Co..ovvvvvivnaeeie s STAte 5262
Weed & Co.ooovnriinneennnnnnna... RANdolph 7730
Howard H. Wilson Co................. CENtral 8744
Advertising Agencies
Aubrey, Moore & Wallace Inc....... RANdolph 0830
N. W. Ayer & Son, Inc.............. RANdolph 3456
Batten, Barton, Durstine &

Osborn, Inc. .....ccoviviiivinooinn. SUPerior 9201
Blackett-Sample-Hummert, Inc. ...... DEArborn 0900
Buchanan & Co. ......v0ovvviiiannnnn SUPerior 3047
Leo Burnett Co. ............ e CENtral 5959
Campbell-Ewald Co. ................. CENtral 1946
The Caples Co....ovvvivnneeianennn., SUPerior 6016

IMPORTANT RADIO

Telephone Numbers
in CHICAGO
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Critchfield & Co.

Doramus & CO.....viiiiiiiii CENtral 9135
Sherman K. Ellis & Co.............. HARrison 8612
Erwin, Wasey & Co., Ltd............ RANdolph 4952
Albert Frank-Guenther Law, Inc...... DEArborn 8910
J. Stirling Getchell................. HARrison 2606
Goodkind, Joice & Morgan............ SUPerior 6747
Grant Advertising, Inc......... .SUPerior 9054

. SUPerior 3000
.CENtral

Henri. Hurst & McDonald,

H. W. Kastor Advertising Co., Inc.

W. E Long Co...ooooviiiiiii RANdolph 4606
Lord & Thomas ..................... SUPerior 4800
Maxon, Inc. .......... ... ... .. DELaware 3536
MacFariand, Aveyard & Co............ RANdolph 9360
McCann-Erickson, lInc. .............. WEBster 3701
McJunkin Advertising Co............... STAte 5060
C. L Miller Co...........coniiin, CENtral 1640
Mitchell-Faust Advertising Co............ STAte 6610
Needham, Louis, & Berby, Inc............ STAte 5151
Presba, Fellers & Presba............... CENtral 7683
L. W.Ramsey Co..................... FRAnklin 8155
Roche, Williams & Cunnyngham......HARrison 8490
Ruthrauff & Ryan, Inc. ..RANdolph 2625
Russell M, Seeds Co................. DELaware 1045
Schwimmer & Scott................... DEAborn 1815
Sherman & Marquette, Inc.......... DELaware 8000
Stack-Goble Advertising Agency..... RANdolph 0160
J. Walter Thompson Co............. SUPerior 0303
Wade Advertising Agency............... STAte 7369
Weston-Barnett ... ... ....... .. .. WHIltehall 7725
Young & Rubicam, Inc................. CENtral 9389

Program Producers and
Transceription and Recording

Companies

Chicago Recording Co.................. CENtral 5275
Columbia Recording Corp............ WHItehall 6000
Decca Records, Inc. ................ DELaware 8800

Estelle Lutz Artists Bureau........... HARrison 3435
International Radio Productions........ CENtral 4547
Hal R. Makelim Productions.............. STAte 3472
Music Corporation of America....... DELaware 1100
NBC Radio Recording Division......... SUPerior 8300
James Parks Co.................. ... CENtral 7980
RCA Manufacturing Co. ............ DELaware 4774
Radio Recording Studios .......... EDGewater 6461
Standard Radio, Inc. ................... STAte 3153

Carl Wester & Co.................... RANdolph 6922
World Broadcasting System .......... SUPerior 9114

News Agencies and

Associations
Associated Press ...................... STAte 7700
International News Service........... ANDover 1234
RADIO DAILY. . . ... ... ... ... ... STate 7596
Transradio Press Service .............. STAte 3091
United Press ............cc.ocven. RANdolph 3666

Organizations and Unions

American Federation of Musicians....... STAte 0063
American Federation of Radio Artists...SUPerior 6517
Ascap RANdolph 1805
Assocnahon For Education By Radio....DEArborn 7801
National Association of Broadcast Engineers &
Technicians .. .RANdolph 8884
Radio Council DEArborn 7801
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. & 9. LYONG e

|_
of
Distinguished
Artists

RADIO ® STAGE e SCREEN e TELEVISION

NEW YORK CALIFORNIA
515 Madison Ave 356 North Camden Drive
' Beverly Hills
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THE BUSINESS SIDF
of
RADI0
|

Major Network Billings

[ ]
Agency and Sponsor Network Expenditures
[ ]
News Services
[ ]
Station Representatives ‘|

Radio Pu.blications
American Association ;f Advertising Agencies
Advertisin; Agencies
Researc.h Firms
Federal Communic.ations Commission

®
U. S. Census Data

®
Federal Trade Commission
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GENERAL AMUSEMENT
CORPORATION

ﬁ/‘

THOMAS 6. ROCKWELL, President

Producers, Creators and Managers

of
Outstanding Radio ldeas, Talent and

Orchestras For Over Eleven Y ears

NEW YORK o CHICAGO ¢ CINCINNATI ¢ HOLLYWOOD
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Tt BUalNEsS oIDE OF RADIO

By Tod Swalm, Radio Daily Staff

OR the radio industry, the coming of

war brought both a challenge and an
opportunity. A challenge to fulfill in
the broadest manner that principle to
which the industry is dedicated, “the pub-
lic interest, convenience and necessity”;
and an opportunity to serve in greater
measure the cause of humanity through-
out the world in transmitting to all peo-
ples that “truth which will set men
free.” Only an informed people, in pos-
session of all the facts, can govern in-
telligently and direct their own destiny
along the paths of peace and democracy.
And to American radio—the only free
system of broadcasting in the world—
fell the task on Dec. 7 of helping to meet
the obligations of a nation at war.

Problems

The coming of war brought new and
disturbing problems to the industry,
chief of which was the threat to revenue
through possible curtailment of advertis-
ing plans by industries converted to full
war production or hindered in the manu-
facture of consumer goods through un-
availability of vital supplies pre-empted
for war needs. Offsetting this, however,
was the promise of continued advertis-
ing to maintain brand names, the expected
entry into the mnational field of new
products and stepped up advertising
efforts for products unaffected by priori-
ties both seeking to obtain greater shares
of the expanding purchasing power of
the nation resulting from the stimulus
of full scale war production.

A further threat was the restriction
placed on erection of new physical equip-
ment, but it was indicated by the Gov-
ernment that replacement goods would
continue to be made available. In this
respect, the industry was placed by the
Government in the first line of civilian
defense, both from the instructive and
morale viewpoints and its continued if
static existence was guaranteed. Early
in January, 1942, certain restrictions on
programming were laid down by the
Office of Censorship as war time precau-
tions, but these for the most part were
taken in their stride by the broadecasters.

The year 1941 was a record year in

many respects. Network billings ad-
vanced approximately 10 per cent over
1940 reaching a total of roughly $107,-
000,000. National spot showed even
greater gains, advancing some 29 per
cent over the preceding year for an
estimated total of $67,000,000. The total
of both categories, $174,000,000, repre-
sented a 17 per cent gain over the 1940
combined total of $148,656,000. Radio
advertising of a purely local nature made
equally consistent gains during 1941.

New Developmenis

New developments were many and
varied. Two new facets of the industry,
Frequency Modulation and televisicn. en-
tered the competition for the advertising
dollar on a full commercial scale, but
due to defense requirements and the
natural limitations of a new industry
made little appreciable inroad on the
other media. However, both, and par-
ticularly television, were viewed as key
industries for after-the-war develop-
ment to aid in taking up the slack of
unemployment resulting from abrupt re-
turn to peace time operations.

A third development was the forma-
tion of Latin American networks by
NBC, CBS and WLWO. These were set
up on a large scale with commercial op-
eration getting under way early in 1942.
With furthering of cultural relations
among the American nations a primary
objective of the defense effort, this phase
of broadcasting was expected to make
rapid gains during the year.

The Job Ahead

Summing up, 1941 was a banner year
for the industry, but with the entry of
the country into war past achievements
and post mortems became purely aca-
demic as the industry joined with the
nation and our allies in the bitter struggle
to preserve and extend freedom. For U. S,
radio there could be no compromise in
the fight for at stake was the very ex-
istence of the American System of
Broadcasting.

* Kk * * Kk Kk Kk Kk Kk Kk Kk Kk Kk Kk * Kk
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THIS IS A LAUGHING MATTER!

A million laughs for your Radio Audience by

“America’s Most Nomn-sensical Dance Band’’

RORN ROBBLER

BEST SELLERS ON “OKEH" RECORDS
*
COAST-TO-COAST BROADCASTS ON ALL MAJOR NETWORKS

*

CURRENTLY ON TRANSCRIPTIONS, PLAYING MORE THAN
120 RADIO STATIONS

*

A RECORD-BREAKING CAFE AND THEATRE ATTRACTION!

Management
STANFORD ZUCKER AGENCY
New York — Cleveland — Chicago
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Comparative Major Network Billings
For
1941-1940-1939-1938

Columbia Broadcasting System

19417 1940 1939 1938

January . .. . L. $3,575,946 $2,674,057  $2,879,945
February .. . o 3,330,627 2,541,542 2,680,335
March .. .. .. L o 3,513,170 2,925,684 3,034,317
April 3,322,689 2,854,026 2,424,180
May .. .. 3,570,727 3,097,484 2,442,283
June ... 0 3,144,213 2,860,180 2,121,495
July ... o . 3,071,398 2,311,953 1,367,357
August .. 2,875,657 2,341,636 1,423,865
September . ... ... .. ... L . 3,109,863 2,563,132 1,601,755
October ... .. . ... . 4,001,492 3,366,654 2,387,395
November ... .. . U U 3,689,778 3,474,163 2,453,410
December .. ... .. .. ... .. ... ... ... ... 3,819,989 3,529,154 2,529,060

Total .. ... .. .. .. ... .. .. .. $44,584,378  $41,025,549 $34,539,665 $27,345,397

* In accordance with network policies, monthly CBS billing figures were not available.

Mutual Broadcasting System

1941 1940 1939 1938

January ....... .. e $ 505,231 § 317,729 $ 315,078 $ 269,804
February ... ... ... e 442,157 337,649 276,605 253,250
March .. .. .. .. . o 513,774 390,813 306,976 232,877
April ... ... o .. . 480,284 363,468 262,626 189,545
May ......... .. .. e . 503,922 322,186 234,764 194,201
June ... 534,513 299,478 228,186 202,412
July ... ..o S 512,743 235,182 216,583 167,108
August ... .. e . 532,056 227,865 205,410 164,626
September .. ... .. .. . e 529,013 283,463 210,589 200,342
October . ... e 839,829 784,676 428,221 347,771
November ... .. e 958,935 627,562 327,045 360,929
December . ... . e 948,498 576,983 317,699 337,369

Total ... ... .. ... .. ... .. 37,300,955  $4,767,054  $3,329,782  $2,920,324

National Broadcasting Company
(Combined Blue and Red Networks)

1941* 1940 1939 1938

January ... . .. FE $4,405,208  $4,033,900 $3,793,516
February . .. .. . ... ... .. ... 4,132,084 3,748,695 3,498,053
March ... ... 4,304,344 4,170,852 3,806,831
April 4,041,518 3,560,984 3,310,505
May .. ... ... ... 4,034,622 3,702,102 3,414,200
June ... ... oL 3,642,100 3,382,404 3,200,569
July o o 3,830,438 3,283,555 2,958,710
August . 3,738,262 3,312,570 2,941,099
September ... . .. I 3,879,779 3,315,307 2,979,241
October ... ... .. L 5,045,694 4,219,253 3,773,964
November .. ... .. ... .. .. .. . ... . ...... 4,699,078 4,234,984 3,898,919
December ... . .. ... ... ... _....... 4,909,873 4,279,748 3,887,072

Total ....... .... .. .. I $50,663,000 $45,244,354 $41,462,679

* In accordance with policies, figures for 1941 not officially available.
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The
MERRY MACS

SINGING STARS

UNIVERSAL PICTURES
RADIO

Exclusive Decca Recording
*
HERBERT MARSHALL

Emcee

[ ]
BEN ALEXANDER

Announcer

Personal Management

i HARRY NORWOOD
{ 6425 Horiywoop Brvn.

 BERT
 WHEELER

- THE OLD GOLD PROGRAM

The Blue Network
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AGENCY—SPONSOR
NETWORK EXPENDITURES

Columbia Broadcasting System
1941 Agency Gross Billings

Mutual Broadcasting System
1941 Agency Gross Billings

Ruthrauff & Ryan, Ine.. .. ... ... ... .. $5,040,316
Young & Rubicam, Ine.. ... .. .. . ..., l»ui4 05k
Ward Wheelock Co.. ... ... ... ... ... 3

Benton & Bowles, Inc

Blackett-Sample-1llummert, Inc........

2,507,326

Lord & Thomas. ................... 2,181,357
William Esty & Co., Ine.. . ... .. ... ... L917,10L
Ted DBates, Ine¢ 1,701,359
The Biow Co., e 1,688,785
Newell-Ennmett Co., Ir 1,657,108
McCann-Erickson, Inc.. 1,633,821
Cempton Advertising, Inc............ 1,192,362
Sherman & Marquette, Ine. 1,491,056
Jd. Walter Thompson Co........... .. 1,325,700
Buchanan & Co., Inc........ .. ... . . 1,120,705
Arthur Meyerhoff & Co 1,110,681
Pedlar & Ryan, Inc.. ... .. ... . ...... 961,159
Gardner Advertising Co.. ... ... ... ... 759,916
Batten, Barton, Durstine & Osborn, Inec. 729,810
Arthue Kudner, Ine.. ............... 718,801
Geyer, Cornell & Newell, Inc.. ... ... .. 658,362
DArey Advertising Co., Inc . 587,066
Knex Reeves Advertising, Ine.. ... ... 500,306
The Jdoseph Katz Co............ ... .. 483,263
Aubrey, Moore & Wallace, In 377,288
H. W. Kastor & Sons Advertising Co.. . 287,793
JA. M. ‘Mathes, Inc.................. 270,635
0'Dea, Sheldon & Canady, Inec.. 268,676

H. M. Kiesewetter Advertising \1..1 Hey 217,681
Raymond K. Morgan Co.. ... ........ 191,161
Sorenson & Co........ . ...... .. ... .. 185,410
Maxon, Ine......... ... ... ... .. ... .. 172,801
C. L. Miller Co................. .. .. 136,872
Walsh Advertising Co.. e 88,285
Lee Anderson Advertising \<r,\ ......... 83,131
Morse International, Inc.. . ... ... . ... 75,214
Erwin, Wasey & Co................. 68,630
Badger, Browning & Hersey, Ine.. ... . 56,056
Fuller & Smith & Ross, Inc.... ... ... 55,970
Smith & Drum, Ine........... ... ... 17,936
Lemnen & Mitchell, Inc.. ... ... ... ... 44,111
U. S. Advertising Co................ 10,610
Brisacher, Davis & Staff. .. . ... ... ... 31,659
Ceeil & Presbrey, Ine.. ... ... ... ... .. 25,971
J. D. Tarchor Co.. ... ... ... . ... .. ... 21,643
Hillman-Shane Adv. Agency, Inc...... 20,217
Kenyon & Echardt, Inc.............. 19,602
Lockwood-Shackelford Adv, Agy.. ...

Glasser-Gailey & Co.. ... .. ... .. .. . .

The MeCarxty Co....................

10,569

8,820

7,881

Leon L|v1ngston Ageney. ............ 5,697
Long Advertising Service. 4,413
(xeneral Adv. Agency, Inc. 2,384
Vickers & Benson, Ltd.. ... ... .. .. .. 2,070
Logan & Arnold................... 521
TOTAL ... ... ... . $144,584,378
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Blackett-Sample-Hummert, Ine... ... $1,143,412.81
Ivey & Ellington, Ine.. ... ... . ... .. 831,1410.95
R. H. Alber Co.. ... ... ... ... .. 6536,223.70
Erwin, Wasey & Co., Inc.. ... ... .. 197,088,201
J. Walter Thompson & Co.. .. ...... -181,150.09
Federal Advertising Agency, Inc.. . .. . G.25
William Esty & Co., Inc.. .. ... . ... 353,568,062
D’Arey Advertising Co., Ve ... .. 301,857.28
Maxon, Inc¢...................... 281.620.25
Hixou-0’Donnell, Ine.

Knox, Reeves Advertising, Inec.. .. . .

Kelly, Zahrndt, Kelly, Inc.. ... ... ..

Young & Rubicam, Ine.. ... .. L

Critehfield & Co......... .. ... ...

Ruthrauff & Ryan, Ine.. .. ... ... ..

Sherman K, Ellis & Co., Inec.. .. . ... 73,9981
Redfield-Johnstoirte, Ine.. ... ... . ... (8,685.00
MacTarland, Aveyard & Co.. ... .. ..

Weiss & Geller, Ine.. . ... ... ..

\[((‘uml Erickson, Ine.. ... ... .....

35.513.00

33,181.18
32,795.00
32,705,.00
31,900.00
29,550.00

nmgh.un, .ntlpmdu & l'u-u(*. ..
Koche, WHIiams & Cunnyngham, Ine.
Arthur Meyerhoft & Co
Leo Burnett & Co., Ince
N. W. Ayer & Sou, Ine
Campbell-Mithun, Ine

Le¢ Anderson Adv. Co.. .. ... ... ..

Commereial Radio Servier Ady .

Platt-Forbes, Ine.......... .. ...
Weston-Barnett, Ine............ .. 4
B.B. D.& O 11,786G.00
Kenyon & Eckhardt, Ine 11,939.57
Buchanan & C(o., 7,069.50
Cesana & Associat 5,864.40
Lord & Thomas. ................. 4,842,290
Van S&ant, Dugdale & , Ime.. ... L 4,716.40
Tom Westwood Adv. Ageney., ... ... 1,548.50
shrine East-West Football Game

Committee ................... 87 592.00
II. W. Kastor & Sons Adv. Co.. ... !,314 .00
National Fellowship for Prayer &

Evangelism . ................. 2,066G.00
Donalhue & Co., Inc. 1,557.88
Edward J. Long Ad 935.00
Mithoff & White Adv 856.75

$6,854,985.38
Laoeally sponsored (Co-Op. Clients) 445,970.64
TOTUAL .. LS 7:300,956.02

National Broadcasting Co.
1941 Agency Gross Billings

Not Available
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GARNETT MARKS

———————
ANNOUNCER * NARRATOR
ACTOR

SPORTS AND NEWS COMMENTATOR

*

Axnouxcine AT WKRC. Civaisnati, Onio
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